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A LOVE AFFAIR...FOR \ | 
DISTINGUISHED AUTOMOBILE\OWNEE 


\ 


The beauty of owning this elegant and perfectly engineered motor car is that \ 





when you take your first drive, you realize you have more before you than an \ 
\ 


artistic creation in steel and glass. You have an entirely new feeling of closeness, 


of satisfaction, of safety and comfort. It will be the beginning of a long and 


wonderful love affair. 


The cordial Lone Star sales representatives would be pleased to discuss Cadillac 
ownership with you. Visit the showrooms or call for a 1959 Cadillac to be 


delivered to your home for a family drive. 











LONE STAR COMPANY 


ENTIRE BLOCK 2300 ROSS AVENUE @ DALLAS, TEXAS @ RI 2-7222 








COLORFUL 
CURTAIN WALL 
CONSTRUCTION 
WITH McAX 
ARCHITECTURAL; 
PORCELAIN PANELS °” 





211 North Ervay is the address 
and name of this new 18-story 
office building in the heart 

of downtown Dallas. 


Although simple in design, it is 
one of the most striking objects 
on the ever-changing Dallas 
skyline because of its brilliant 
blue facade . . . a colorful, 
two-toned curtain wall of 
McAx Architectural Porcelain 


Panels. 


Combined with glass windows 
and set in a grid of aluminum, 








these prefabricated panels 
are not only beautiful, but 





economical as well. Simple and 
quick to install, they require 

a minimum of maintenance, 
yet retain their original 
attractiveness indefinitely. 


It’s only natural that more 
and more architects and 


builde iT 
rs are specifying 211 NORTH ERVAY 


Hedrick and Stanley, Architects 

and Engineers. Henry C. Beck Co., 
General Contractors. Porcelain Panels 
furnished by McAx to Nichols Engineering 
and Materials Company, Curtain Wall Contractors. 


McAx Architectural Porcelain, 
the most versatile and colorful 
of all exterior finishes! 


¢ MCAX CORPORATION 


628 Third Avenue a) Dallas 26, Texas 
ENGINEERS, DESIGNERS & MANUFACTURERS of PORCELAIN ENAMEL and SIGNS OF ALL KINDS 
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/ 
ac CUu:Ta:- Cy: guided all the way, this long-range missile 
pinpoints distant, hard-to-hit targets 


This nuclear-armed “bird” is the supersonic missile 
with which the U.S. can retaliate against the toughest 
of enemy targets — distant, hard-to-hit military 
fortifications. 

Chance Vought’s Regulus II provides the extra margin 
of accuracy that enables the Navy to zero in on such 
“small” — and deadly — strongholds as H-Bomb store- 
houses, submarine pens, ballistic missile bases. 

The instant Regulus II launches, its advanced 


guidance system takes control... constantly compen- 
sating, correcting... keeping this Mach 2 missile on 
target to the instant of impact. 

In production now, Regulus II provides double 
deterrence: the power to help forestall nuclear war — 
pinpoint accuracy to deter localized trouble. 
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\S ESSENTIAL AS A TYPEWRITER 
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TRANSC 


CONTACT PHOTOCOPY PRINTER-PROCESSOR 


| Here is a new photocopier that offers quality prints faster and easier than ever before possible. Anyone can copy 

anything — typewriting, rubber stamps, signatures, pencil or ball point notes, drawings, photographs, newsprint... 
even colors reproduce in sharp clear black on white — and under any office lighting conditions. It’s called the Trans- 
| copy Meteor and users claim it’s as essential as a typewriter. If you run a business or institution you should know 


all about it. ¢ Write for free literature! 72. 2 4 Pearl 


| DIVISION OF SPERRY RAND CORPORATION 
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‘ Remington Rand 

Faster yt Easier te 2100 N. Akard Street, Dallas 1, Texas 

Please send me a free copy of folder P5160n the new TRANS- 
COPY METEOR. 
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Established 


1852 cx 


Real Estate Investments 


1869 Padgitt Bros. 


Company 
Leather Goods — 
Wholesale and Retail 


187 Dallas Transit 


Company 


City Bus Transportation 


1874 wc 


W. C. (Dub) Miller 


Real Estate and Insurance 


187 4 Binyon-O'Keefe 
Warehouse Co. 
“Moving, Household Goods, and 
187 National Bank 
of Commerce 
188 { The Dorsey 
Company 
Stationers — Office Furniture 
1885 Mosher Steel 
Structural Reinforcing 
Steel and Machinery Repairs 


Commercial Warehousing” 
Banking 
Printers — Lithographers 
Company 
1889 Austin Brothers 


Steel Co. 

Steel for Structures of Every Kind 
| 8g The Egan 
Company 


Printing, Lithographing, and 
Embossed Labels 


1993 Fleming & 


Sons, Inc. 


Manufacturers — Paper — 
and Paper Products 


1993 Sparkman-Brand 


Inc. Morticians 


Originally, Loudermilk, 
Broussard and Miller 
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UTHENTIC fashions of the 1870’s are shown above, modeled by 

wives of officers of the National Bank of Commerce, during their 
80th Anniversary Observance. The ensembles were made in Dallas and 
copied from an old color lithograph. This pioneer bank traces its origin 
back to the private banking firm of Flippen, Adoue & Lobit that opened 
for business in the Hughes Building at 725 Main Street in 1878 and 
moved to the present location of the bank in 1880. In 1891, Flippen, 
Adoue & Lobit bought the National Bank of Commerce, organized 
during the 80’s, and moved the merged institution to its quarters. 
J. B. Adoue became president and from that time to the present only 
two other presidents have headed this bank. J. B. Adoue, Jr. succeeded 
his father as president on his death in 1924 and Miss Maurine Jacobs 
became president in November 1956. She is the first woman bank 
president in Dallas and the first to head a metropolitan bank in Texas. 
Deposits in this bank have grown from $126,000 in 1892 to $14,604,863 
in September of this year. While the stockholders of the bank have 
been paid more than a million dollars in the form of cash dividends, 
they have never been called on to subscribe additional capital. In 
January of 1958 a 100 per cent stock dividend was declared which 
raised the capital stock from $150,000 to $300,000. Present surplus is 
$350,000 and Undivided Profits and Reserves $462,636. A unique 
feature of the bank has been the personality of its presidents and its 
stability through the years. The National Bank of Commerce has 
adapted its operations to serve Dallas in every decade of its growth 
and recently acquired additional property adjacent to its location for 
future expansion 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
business pioneers listed on this page have progressed with the city 
they have helped to build. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted as “‘old friends” by thousands of satisfied customers in the 
Dallas Southwest. 
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Briggs-Weaver | 


1096 neckney ce 


Industrial Machinery 
and Supplies | 


1899 seay & Holt 


All Lines of Insurance 
1898 Etheridge 


Printing Company 
Printing, Lithographing, Engraving, 


Office Supplies 
190 John Deere 
Plow Company 
Agricultural Implements 
190 The Murray Co. 
of Texas, Inc. 


Carver Cotton Gin Division 1807 
Boston Gear Works Division 1880 
Industrial Supply Division 1907 


1903 Smith's Detective 


Agency 
Burglar Alarm, Fire Alarm 
Radio Patrol Service 


190 | T. A. Manning 


& Sons 


Insurance Managers 
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A. C. Horn & 
Company 
ee 
1908 Serge co 
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W. W. Overton | 
19] Koch & Fowler 
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YOUR 
ATTORNEY 
KNOWS 








That His Advice Must “Merit the Approval of All Just Men” 


Our Government at every level, the stability 
of our courts, and our own rights as individ- 
uals, rest upon our confidence in the integrity, 
justice, impartiality and efficiency of the legal 
profession, whose Canons of Professional 
Ethics are founded on the words: duty, rights, 
candor and fairness. 
Your attorney’s entire professional training 
is aimed at rooting his every concept in these 
words. 
Although usually unaware of it, you are 
in contact with the Law every day of your 
life. At every important point in your life, 


your security depends on whether a given 






decision is within the Law. In most in- 


stances, only your Attorney knows. 


You are wise to seek his advice, and you may 


safely rely upon it because of his knowledge, 
and because a sense of justice is deeply in- 


grained in his thinking. He respects the Law. 


He respects your rights and the rights of others; 
and he respects duty, particularly his own duty 
as a member of an honored and honorable 


profession. 


In offering you counsel, he is deeply conscious 
that his words must “merit the approval of all 


just men.” 


Trust Department 


NATIONAL BANK in DALLAS 


MEMBER FEDERAL DEPOSIT INSURANCE COSPORATION 
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DALE MILLER’S 


WASHINGTON 


The Dimensions of Victory 


Ever since the elections on November 
4th this politically sensitive city of Wash- 
ington has been abnormally quiet. It has 
not been the quiet of serenity or lassitude, 
which often develops in the wake of a 
turbulent campaign, but rather a quiet 
induced by concern, and even anxiety, 
for the future. Each passing day has 
brought more sharply into focus the 
almost awesome dimensions of the Demo- 
cratic sweep across the nation, and no 
one here has any illusions now as to what 
it portends for the months and years im- 
mediately ahead. The new Congress con- 
vening on January 7th will be dominated 
by one political party to an extent unpre- 
cedented since the early years of the New 
Deal, and those here in Washington to 
whom that tumultuous era is still a vivid 
memory are fully aware of the storm that 
is gathering today, ready and waiting to 
break over Capitol Hill. 

Subject to possible recounts in one or 
two close races— and subject, too, to 
the outcome of the Alaska election later 
this month, the results of which will be 
known by the time this page appears in 
print—the Senate membership will 
change from its present lineup of 49 Dem- 
ocrats and 47 Republicans to 62 Demo- 
crats and 34 Republicans; and the House 
membership will change from its present 
lineup of 235 Democrats and 200 Repub- 
licans to 283 Democrats and 152 Repub- 
licans. More than these statistics them- 
selves suggest, the extent and significance 
of the Democratic landslide can be illus- 
trated by the fact that, in the Senate, not 
a single Democratic seat was lost to the 
Republicans, while the Democrats cap- 
tured 13 of the 21 Republican seats which 
were at stake in the election; and, in the 
House, only one of 235 Democratic seats 
was lost to a Republican (and that in- 
volved a harassed Congresswoman whose 
marital problems, rather than any prow- 
ess of her Republican adversary, con- 
tributed to her defeat), while the Demo- 
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crats seized 48 of the 200 Republican 
seats. 

Though the Democratic victory was no 
doubt inevitable (and rarely has any elec- 
tion been so accurately predicted in ad- 
vance by the political experts and the 
polls), it is worth repeating that perhaps 
never before was a political party so 
severely handicapped at the outset as were 
the Republicans in this year’s campaign. 
On this page last month it was reported 
that three important political factors, all 
unrelated to specific candidates or issues, 
made Republican losses inescapable. One 
was that an unprecedentedly large num- 
ber of Republican Senators and Repre- 
sentatives had announced their retirement 
from Congress, thus depriving their party 
of strength and leadership in many vital 
areas and weakening their chances of re- 
taining traditional seats. Another was 
that, inasmuch as only a third of the Sen- 
ate membership is up for reelection every 
two years, a caprice of political fortune 
caused only 11 Democratic seats to come 
up this time, as against 21 Republican 
seats, thus virtually doubling the risk that 
the Republicans were compelled to as- 
sume, And the third was the political 
phenomenon that in off-presidential years 
—that is, the biennia when the presidency 
is not at stake — the political party which 
controls the presidency almost invariably 
loses a considerable number of Congres- 
sional seats. 

These political factors imposed a heavy 
burden on the Republican party even be- 
fore the campaign began, and the GOP 
leadership may derive some comfort from 
the supposition that their losses might at 
least have been mitigated if those unavoid- 
able misfortunes had not been suffered. 
But the extent to which the Republicans 
might have fared better under more fav- 
orable circumstances is debatable at best, 
since evidence abounds that the Demo- 
cratic juggernaut would probably have 
proved irresistible in any case. 


The quiet that has settled over Wash- 
ington since the election is somewhat 
difficult to explain, not with respect to the 
Republicans, to be sure, but with respect 
to the Democrats, who have been curi- 
ously reticent to manifest any particular 
elation. Why this should be the case is 
doubtless attributable, at least in part, to 
an awareness of the grave responsibilities 
which are bequeathed by such a victory. 
But the explanation probably goes even 
deeper than that. It may seem odd to sug- 
gest it, but it could very well be true that 
the Democrats are disturbed by the pro- 
portions of their triumph. The hunger of 
politics is generally thought to be insati- 
able, but I strongly suspect that in this 
particular instance the responsible leader- 
ship of the Democratic Party has been 
served a larger piece of political pie than 
its appetite craved. 

Any such suggestion would doubtless 
be repudiated by our Democratic leaders, 
since it would be unthinkable to convey 
to the electorate any impression other than 
utter satisfaction as to its judgment at the 
polls, but the conviction remains that they 
would likely have been happier with some- 
thing less than what they received. Any 
political leader wants enough of an edge 
to have a “working” majority, to be sure, 
but when the two parties are reasonably 
close in numerical strength in Congress it 
is less difficult for the leaders of each to 





Danger on the left: A responsible 
Democratic leadership confronts 


a stern test in the new Congress. 





achieve discipline and conformity among 
their respective members, and thus re- 
strain the extremists and demagogues. 
Top-heavy majorities can become un- 
manageable. 

The astuteness and political skill of the 
two Texans who lead their party in the 
House and Senate will be tested in the 
new Congress as perhaps never before in 
their political experience. They moved 
promptly after the election to announce 
a broad legislative program for the next 
session, and while its provisions may seem 
somewhat immoderate to the conserva- 
tives, I have little doubt that the responsi- 
ble elements of both parties will ultimately 
have reason to hope that their views can 
be made to prevail. The alternative is 
extremism, and the danger of its ascend- 
ancy is real indeed. 
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Dallas today, it is easy to overlook one of 
the most important aspects — Dallas’ 
rapidly expanding market complex. 
Growing from year to year, with little 
cumulative evaluation, Dallas’ trade shows 
and markets suddeniy loom as a rising 
giant on the city’s economic horizon. 
To the typical Dallasite, officing down- 
town, awareness of the giant has so far 
been confined to surprise at sudden fluxes 
of mid-city traffic, suddenly packed hotels, 
restaurants, and the sight of new banners 
which herald: “Welcome, Buyers...” 


In dollars and cents, these signs of mar- 
ket activity are important to Dallas. The 
fact is that one in nearly every two and 
one-quarter days is a market day. Nine- 
teen fifty-eight’s calendar will show 35 
important market and trade shows which 
selected Dallas’ location and facilities for 
the best of business reasons. A total of 
163 days will have earned the title “Mar- 
ket Day,” and already booked for 1959 
are more. 


$10,000,000 Dollars Spent 


This year over 68,200 buyers came to 
Dallas. While here they spent over ten 
million dollars in hotel, restaurant and 
commodity services. Bear in mind that 
those figures, based on a per-day spend- 
ing pattern established by the Interna- 
tional Association of Convention Bureaus, 
touch only the buyer-attendance records. 
Expenses of exhibitors for show room 
space and business necessities, which run 
considerably higher, are not included. 

In-Dallas spending alone, however, 
does not tell the full story of the impor- 
tance these markets hold for Dallas. For 
example, a study of where the buyers 
come from has bearing on the basic draw- 
ing power of the city itself. 

A detailed survey, conducted by the 
Research Department of the Dallas 
Chamber of Commerce, gives an impor- 
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With all of the expansion underway in 







Ten Sound Reasons Spell 
More Markets for Dallas 


No economic accident, 
Unique factors bring 
Dallas market success 
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AT THE DALLAS MERCHANDISE Mart, 
(above) buyers can relax as they select 
items from hundreds of National lines. 


ONE OF MANY services provided by the 
Merchandise Mart for buyers is a bus to 
and from hotels. 


SPACE in Dallas’ major hotels (below) 
becomes temporary showrooms for 
markets. 


MAJOR BUILDINGS 
on the State Fair of 
Texas grounds hold 
many yearly trade 
shows. 
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tant and somewhat surprising insight into 
that drawing power. The survey, which 
accomplishes a break-down by state, of 
buyers for six top markets within the past 
year, reveals attendance from 39 states. 
(The study covered latest actual attend- 
ance records of two Gift Shows, two 
Fashion Markets and two Furniture 
Markets. ) 

Total attendance for the six shows was 
19,486, with the furniture markets bring- 
ing the largest total; gifts, second; and 
fashions third. 

Naturally, the largest number of regis- 
trations for all shows were from Texas. 


THE $18,000,000, 
20-acre Trade Mart 
will be completed in 
February. 


A HUGE PATIO, 
right, will run the 
length of the Trade 
Mart. 


Next, in order of buyer-registrants were: 
Oklahoma, Louisiana, Arkansas, Kansas, 
New Mexico, Mississippi, and Missouri. 
Large registrations were also recorded 
from Tennessee, Alabama, Colorado, 
California and Arizona. And, geographic- 
ally speaking, we cannot help being mildly 
surprised at healthy registrations from 
such states as New York, Ohio, South 
Carolina, West Virginia, Florida, Georgia, 
Washington, Wisconsin and Wyoming. 
There were also visitors from Mexico for 
two of these markets. 

The breakdown brings one point 
strongly into focus. Registrations which 
lie outside our own primary, secondary 
and even tertiary wholesale markets, mean 
that Dallas is outgrowing the strict desig- 
nation “regional.” Dallas can no longer 
be considered simply a Texas market, or 
a Central Southwest market or even the 
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market of the greater Southwest. Today, 
Dallas can lay definite claim to being the 
third largest market city in the United 
States in the apparel, gift and furniture 
fields. High among the nation’s six big- 
gest market centers, the Dallas market is 
definitely growing. 

Important in this growth for Dallas is 
the fact that once established, a market 
tends to become rooted—a_ recurring 
event, which does not depend on the 
whim of varying geographical location 
every year, a consideration in convention 
planning. In fact, the establishment of a 
market which takes place in the same city 








THE AMERICAN FASHION Association gives a clinic for buyers at each Market. There 





year after year is a distinct advantage, for 
permanent markets tend to draw more 
and more buyers and exhibitors, simply 
because they are established and attend- 
ance can be scheduled far in advance. 
Even now market seasons are scheduled 
with Dallas hotels five years in advance. 


Dallas Draws Markets 


Just what are the factors that have 
stimulated Dallas’ tremendous market 
growth in the past eight years? 

From the buyer’s standpoint there are 
these factors: he can buy nearer home, at 
less expense; he buys more often, keeps 
lower inventories, needs less capital and 
can increase his turnover and profits. In 
Dallas, he finds a market whose merchan- 
dise is geared to the needs and tastes of 
the region; i.e., goods designed for his 
own customers. And, finally, as Dallas 
grows bigger, it offers a more. diversified 
market, drawing lines from a broader and 
broader territory. The retail store buyer 
finds more and more to choose from. 

From the exhibitor’s viewpoint, those 
who help establish markets look for at 
least three pre-requisites: purchasing 
power, transportation and housing. 

Twenty million people spend $25 bil- 
lion a year in the six-state area of Texas, 
New Mexico, Oklahoma, Louisiana and 
Mississippi. Dallas is the crossroads of 
this marketing area, and exhibitors are 
aware that no other city in the South 
offers such a wealth of concentrated buy- 
ing power. 

Dallas is served by unsurpassed air, rail 
and highway facilities. The new multi- 
million dollar Dallas Love Field Ter- 
minal is only 6 miles from the center of 
town. New air routes are being added to 
better serve both buyer and exhibitor. 


buyers see current lines, and get merchandising and window display suggestions at 


no charge. 











Rail lines spring from Dallas like the 
spokes from the hub of a wheel. Super 
expressways bring truck and car traffic 
from all parts of the Southwest to Dallas. 
No other Southern city is so well served 
with transportation. 

Dallas hotel and motel facilities are 
unequalled in the South. Already they far 
outstrip such cities as Houston, New Or- 
leans, San Antonio, Oklahoma City, Fort 
Worth and Tulsa. With the opening of 
the Sheraton Dallas Hotel in 1959 an 
additional 600 rooms will be added. 

To these advantages may be added the 
major plus of tremendous exhibit space 
facilities for both permanent and tempo- 
rary displays. 


Dallas’ Great Exhibit Space 


Markets and trade shows are held each 
year in the huge buildings at the State 
Fair of Texas, in Dallas’ new $8,000,000 
Memorial Auditorium (with 100,000 
square feet of exhibit hall space), in the 
city’s major hotels, in the huge downtown 
Dallas Merchandise Mart, in the Decora- 
tive Center and, most recently, in the 
Homefurnishings Mart. 

By February, 1959, these thousands of 
square feet of display space will be aug- 
mented by the completion of the 
$18,000,000, 20-acre Trade Mart in Trin- 
ity Industrial District. 

Exhibit space at the State Fair of Texas 
is leased on a temporary basis to trade 
and business shows. Among the largest is 
the biannual Southwest Furniture Mar- 
ket which utilizes space in three Fair- 
grounds buildings, the Women’s, Electric 
and Varied Industries buildings. Also 
used at various times throughout the year 
are the Agriculture, Automobile and Gen- 
eral Exhibits buildings. 

Running concurrently with the South- 
west Furniture Market is the Homefur- 
nishings Market, established with the 
opening of the Homefurnishings Mart 
building in Trinity Industrial District in 
July 1957. This single Mart, built ex- 
pressly to house permanent closed show- 
rooms for the furniture trade, is now 
attracting some 6,500 buyers from 23 
states to each market season. 

Next to it on Stemmons Expressway is 
the soon-to-be completed Trade Mart 
which will house some 1,500 showrooms 
and exhibits of varying sizes, planned to 
serve as a wholesale market place for all 
items used in the home except food and 
clothing. 

These two market buildings, plus the 
Decorative Center which serves profes- 
sional interior decorators only, are part 
of a proposed Master Market Center. 
Future plans include the building of a 
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DALLAS DECORATORS find inspiration, buys at the Decorative Center (above), which 


features bright artistic showrooms, as illustrated below. 


500 to 700 room motel and, later, a Trade 
Show Arena for temporary exhibitions. 


Mid-Town Markets 


Major exhibitors in the downtown 
hotels are members of the two principle 
gift show associations (Dallas and Allied), 
and the American Fashion Association. 

Week-long women’s apparel and chil- 
dren’s showings (the Greater Dallas Fash- 
ion Market) are held four times a year 
and represent one of the top three at- 
tendance-makers for all Dallas markets. 
Manufacturers agents who belong to the 
American Fashion Association show in 
temporary space at the Adolphus and 
Baker hotels. Organized in 1939, the 
group’s 300 members represent women’s 
apparel manufacturers whose firms are 
located all over the United States. 
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MEMORIAL AUDITO- 
RIUM offers 100,000 
square feet of air-con- 
ditioned exhibit space. 


Also exhibiting at the same time is the 
association, National Fashion Exhibitors 
of America, which shows in the Dallas 
Merchandise Mart in the center of town. 
National Fashion, which has just cele- 
brated its fifth year in Dallas, moved to 
the Mart from Fort Worth and in a few 
years has grown so that it now represents 
the largest permanent showroom market 
of women’s and children’s apparel and 
accessories under one roof in the United 
States. National occupies part of the fifth 


and all of the 6th, 7th and 8th floors of 
the Mart, a total of approximately 
245,000 square feet of floor space. 

The entire Merchandise Mart contains 
about 670,000 square feet, or 15% acres 
of floor space, and houses over 650 ten- 
ants. These tenants display wholesale 
lines representing 27 major categories of 
merchandise, which include, textiles, gift, 
and men’s wear. 

The Southwestern Men’s Apparel Club 
holds three markets a year, drawing about 


DALLAS ¢ NOVEMBER, 1958 




























1500 buyers and between 380 and 450 
exhibtiors per market. The representatives 
show national men’s and boy’s wear lines 
in the Statler, Adolphus and Baker hotels. 
A few of the members have permanent 
show rooms in the Merchandise Mart and 
seven or eight maintain district offices 
there. In operation over 17 years, the 
Men’s apparel market regularly draws 
buyers from Texas, Oklahoma, Missis- 
sippi, and Mexico. . 


Major Gift Shows 


Two major gift shows are held in Dallas 
each year by members of the Dallas Gift 
Show and Allied Exhibitors, Inc. In the 
past year these gift shows have brought 
in the second largest number of buyers 
for all markets. Probably the oldest estab- 
lished market in Dallas, the Dallas Gift 
Show in February will be the organiza- 


tion’s 45th market. Between 4000 and 
6000 buyers a year attend the two shows, 
in February and September, coming from 
28 states and as many as five foreign 
countries. At the last market Mexico was 
represented from Monterrey to Guadala- 
jara and buyers signed in from Hawaii, 
Egypt and Australia. 

The group’s 350 exhibiting members 
show in the Baker, Dallas Merchandise 
Mart, and Dallas Memorial Auditorium. 
Officials of the Dallas Gift Show claim 
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the largest stationery section outside the 
New York Gift market, and place Dallas 
second only to New York in buyer at- 
tendance. 


Jewelry lines dominate the Allied Gift | 


and Jewelry Shows which draw large 
crowds for both the spring and fall mar- 
kets. In connection with the Dallas show, 
the August edition of “National Jeweler” 
credits Allied members with such state- 
ments as these: 


“We do attend other shows, but we do | 


most of our buying in Dallas...;” and 
“we find it most helpful to concentrate 
our buying in one city during a one-week 
period.” 

These remarks, coupled with the addi- 
tion of more markets and trade shows 
each year, point to a tremendous market 
future for Dallas. Besides the big shows, 
perennials include the Southwest Cur- 
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SHOWROOMS at the 
Homefurnishings Mart 
are unusually large, 
well-decorated. 


PARKING for 6000 cars 
(left) is a convenience 
provided by the Home- 
furnishings Mart. 


tain, Drapery and Upholstery Market, 
the Fabric and Trimmings Market, South- 
west Shoe Travelers, National Associa- 
tion of Variety Stores, Southwest Tackle 
Market, Southwest Athletic Goods, and 
many others. 

Already a great market center, Dallas’ 
snowball is working again. And, as with 
so many other parts of the city’s growth, 
a happy situation exists. Once again, both 
Dallas and those who come to Dallas 
can see mutual benefits in the years ahead. 


BRIGHT... 


for a little while 


t glows. But 


" have you 


1 gone the same 


which earns its salt 
ts keep usually results from 
f ability and understanding. Tc 


ilent requires more time than 


real talent. And this 


Ted Workman Advertising 











Behind the Dallas Label: 


A Modern, Ambitious Industry 


by Al Altwegg 


What might be called the “hidden 
industry” of Dallas is one that provides 
the city with an annual payroll totaling 
$30 million. 

It’s a manufacturing industry, and yet 
thousands of persons daily walk by many 
of its plants in the heart of Dallas without 
any awareness of the creative and pro- 
ductive work going on within those 
anonymous walls. 

Frequently, the only sign that dis- 
tinguishes one of its plants is a small 
plaque giving the name of the firm within 
and its street address. 

Perhaps that is why so many of the 
proud people of Dallas fail to realize pre- 
cisely the important role played by its 
garment industry. 

But dig a little and you find the facts 
bear out the contention of industry lead- 
ers that their industry is big and impor- 
tant to Dallas. 

Not only does it provide employment 
for roughly 9,000 persons, some 6,500 
of them women, but its wider significance 
lies in the wide way it spreads the name 
and fame of Dallas around the nation 
and around the world. 

The latest official figures which give 
some idea of the magnitude of the job 
done by the Dallas garment industry 
come from the 1954 Census of Manu- 
facturers. 

That showed that there were 192 firms 
in the Dallas Metropolitan Area in the 
two categories, Textile Mill Products and 
Apparel & Related Products. 

Those firms added $43,083,000 in 
value annually through their manufac- 
turing processes. 

Industry spokesmen calculate from that 
that the annual sales volume of such mer- 
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chandise runs to a whopping $121 mil- 
lion, with a consequent grand total in 
retail selling value of $200 millions. 

Since 1954, no official census has been 
taken, but the number of firms engaged 
in such work has risen from 192 to 201. 
It is to be presumed that at least a com- 
parable rise in “value added by manu- 
facture” has taken place. 

Another factor in the industry’s im- 
portance to the Dallas community is the 
money the industry brings into the area, 
as Herbert Wincorn likes to point out. 

Wincorn is president this year of the 
Dallas Fashion Manufacturers Associa- 
tion. 

“Approximately 70 per cent of our 
income is derived from outside the State 
of Texas,” Wincorn says, “and all of it 
is spent in Dallas except that invested in 
raw materials not available locally. 

“It’s the bringing in of this new capi- 
tal and the local investment of it that 
makes our manufacturing industry a civic 
builder.” 

Wincorn adds that the money the gar- 
ment industry brings to Dallas then 
spreads out all over the community into 
everything from insurance, real estate, 
paper and printing, utilities, banks, and 
office machinery to hotels, restaurants, 
entertainment spots, shipping, transpor- 
tation, and communications. 

In terms of employees, the garment 
industry is the third largest manufac- 
turing industry in Dallas County. And it 
provides more employment for women 
than any other field of manufacturing. 

Not only that, but the influence of the 
Dallas garment industry spreads out be- 
yond the borders of Dallas County in a 
way that the figures do not show and 


EDWARD CUPAIOLI 
(left) head of Miller- 
Cupaioli designing 
staff, drapes a pat- 
tern. Pattern makers 
Mario d'Orsaneo 
and V. Davitian 
translate designs 
into flat patterns. 


PORTIA MOORE and 
Lorch Folz (Top) check 
fabric stock at Lorch 


Mfg. room. 


DONOVAN-GALVANI fashion, (bottom 
left) is worn by model as designers Peggy 
Spies and Marguerite Gollet review 
details with Al Galvani, president. 


SUPERVISING intricacies of cutting 
blouses (bottom right) is Irving Lambert, 
right, as Edward Cabrera and Lorene 
DuBose look on. 
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(center) moves Lor 
garments to shipp! 
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helps provide industrial employment in a 
number of communities in nearby 
counties. 

For Dallas-based firms have, in a num- 
ber of instances, decentralized their pro- 
duction and established outlying plants. 
The Dallas headquarters of such com- 
panies provide the capital, management 
know-how, and sales and marketing serv- 
ices; the residents of those outlying com- 
munities get the jobs and benefit from 
the payrolls. 

By all the statistics, Dallas claims to 
have the largest garment industry in all 
the Southwest. 

But it is not by statistics alone that the 
Dallas garment industry shows its im- 
portance. In fact, the statistics of the 
industry, impressive as they may be, 
hardly ‘do justice to the industry as a seg- 
ment of the Dallas economy. 

They fail, for instance, to give any indi- 
cation of the wide way in which the in- 
dustry and its various firms spread the 
good name of Dallas around the world. 

Dallas-made products, with the Dallas 
name on their labels, find their way into 
an estimated 25,000 stores all over 
America and in a number of foreign 
lands. 

Dallas has shipped garments outside 
the U.S. borders, not just to Canada, 
Alaska, Hawaii, and Central and South 
America, but even as far away as remote 
Hong Kong. 

Dallas ships garments of virtually every 
kind, from uniforms to men’s slacks and 
hats to children’s wear to women’s fash- 





The organization of Dallas women’s 
apparel manufacturers has been through 
a number of changes through the years. 
Today it even has taken over publication 
of the Dallas Fashion & Sportswear maga- 
zine to help promote the look and name 
of Dallas fashions. 

The organization now is called . the 
Dallas Fashion Manufacturers’ Associa- 
tion Center, with Mack J. McKee as its 
administrator and publisher of the maga- 
zine and Velma McKee (managing di- 
rector of the Fashion Association Center 
from November 1957 to October 1958) 
as current editor of the magazine and ex- 
ecutive assistant of the Center. 

The manufacturers’ organization also 
continues a National Press Week each 
March. Started in 1950 by Mrs. Alma 
Cunningham, it invites fashion editors of 
more than 200 newspapers to attend 
showings in Dallas. One-day showings for 
Texas and regional fashion editors will 
also precede the May and October mar- 
kets. 

All of which would make it seem that 
the Dallas garment industry has come a 
long way from its small beginning, to 
find its place in the fashion sun. 

But that does not mean that it is with- 
out its problems today. 

In common with manufacturing indus- 
tries all over the nation, the Dallas gar- 
ment industry has found itself confronted 
in recent years with a serious lack of 
skilled workers. 

The industry believe that it offers em- 
ployment with an appeal, providing a 


pete for the worker with skill it offers 
profit-sharing, insurance, and hospitaliza- 
tion plans. 

But to earn the job-security available, 
workers need developed skills in the 
garment industry just as they do in any 
other field of employment. 

The industry is working with the Dal- 
las Vocational School attempting to es- 
tablish a program to train skilled workers. 
And meanwhile many firms are offering 
on-the-job training through a “learner’s 
plan.” 

But the problem remains acute for the 
industry. 

“There are still those people who in- 
stantly think of ‘sweat shops’ when we 
mention an apparel factory,” says Win- 
corn. 

“If they could but see the bright, clean 
factories we maintain here, they would 
indeed realize that a new era has opened 
up in the garment industry in our city.” 

And by the same token, if more people 
could see the humming plants that, in the 
heart of Dallas, are turning out a major 
share of the fashions and garments of the 
nation, the garment industry could no 
longer be called by anyone the “hidden 
industry” of Dallas. 


WELL-LIGHTED, air-conditioned factories 
prevail in Dallas. 


POWER MACHINES hum at Brogan-Jen- 
nings, below, as Audry Curtis, floor-lady, 
and Chester Brantley observe Ollie May 
Garner at work. 
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IN MARCY LEE’S shipping room Peggy 
Braziar packs garments as Helen Watson 
checks shipping order. 


ions of every type from casual sportswear 
to formals. In all those fields, Dallas 
brand-names are “buy”-words known to 
clothing buyers in hamlet and metropolis 
alike. 

But above all in the area of women’s 
fashions has Dallas made its biggest 
mark, As a fashion market, Dallas now 
Stands third in the nation, pushing hard 
on the heels of New York and California. 
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MODERN pressing room facilities at Her- 
man-Marcus are illustrated by Jack Gins- 
berg, production manager. 


place where women in particular can find 
suitable jobs in numbers not equalled by 
any other industry, And especially women 
past middle age can find a spot for them- 
selves, with a number of alert women in 
their 70’s still full-scale employees in 
some Dallas plants. 

The garment industry in Dallas also 
offers clean, well-lighted, air-conditioned 
factories in which to work, and to com- 


oe 














An Editorial 


On December 2, the taxpayers of Dallas will 
have the opportunity to authorize with their ballots 
the future progress of Dallas. The question becomes 
that simple. 

Dallas is growing today at a tremendous rate. 
From all indications this growth will continue for 
many years to come; indeed, it is to the advantage 
of all of us that we do continue to grow, creating 
more jobs, more business, more opportunities. 

With growth come problems. It is some of these 
problems that Dallas taxpayers will be able to solve 
by their vote for the proposed capital improve- 
ments program on December 2. 

Included in the program are $31.2 million in 
general obligation bonds to be retired by tax rev- 
enue. Water and sanitary sewer projects, totalling 
$20.6 million will be financed with revenue bonds 
to be retired with income from the Water Depart- 
ment. 

Funds for this program will be spent over a three- 
year period beginning in March, 1959. 

The program includes $22 million for streets, 
$4.4 million for storm sewers and bridges, $2.9 
million for park improvements, $1 million for 
libraries, $900,000 for fire stations, $5.6 million 
for sanitary sewers and $15 million for water works 
improvements. 
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This is probably the soundest capital improve- 
ments program that has ever been presented to the 
voters of Dallas. It is the largest program in the 
city’s history, but it includes only ONE-FIFTH the 
cost of all desirable projects necessitated by the 
tremendous expansion of Dallas. 

The Capital Improvements Board studied and 
approved more than $250 million in projects over 
the past six months, but they included in the pro- 
posed program only those they considered vital to 
the orderly growth of Dallas. 

This vital nature of the program makes it even 
more essential that it be apporved by the voters. 

Study this program! It contains no frills, no mere 
frosting on the cake. There are solid projects — 
streets, water mains, sewers, fire stations. We must 
have them for Dallas to maintain its position as 
the foremost city of the Southwest. 

This program has been approved unanimously 
by all civic groups to which it has been presented. 
Their support is welcomed, but it is YOU, the men 
and women of Dallas, who must go to the polls and 
decide whether our city will maintain its orderly 
growth. 

The future is in your hands. 


B Exih Jonsson 
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In the Financial Center 
| of the Southwest 


REPUBLIC 
is the 
Business Man’s Bank 








Experience, facilities, location... plus a 







genuine interest in and first-hand knowledge 
of the business man’s financial requirements and 
objectives ... these combine to make Republic the 


“business man’s bank” in the financial center 


CAPITAL FUNDS of the Southwest. We’re at your 
OVER service ...call on us! 
$90,000,000 
LARGEST 


IN THE SOUTH = REPUBLIC 
MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION iit NMatronal ee sy he |. of Dallas 








ADDED STRENGTH YOU CAN BANK OWN 
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The Kroger Company of Cincinnati is 
a Dallasite now — and proud of it, they 
are quick to admit. In fact, this 75-year- 
old retailing giant is full of what might 
be termed “Texas Pride” over their re- 
cent merger with the successful Wyatt 
grocery chain of Dallas. 

Kroger’s genial president, Joseph B. 
Hall, was generous in his compliments of 
the Wyatt Company and of the Dallas 
area. “Wyatt’s is an excellent organiza- 
tion with a top-notch management team, 
fine physical plants and a tremendous 
future,” he said. “We are proud to have 
been chosen to become a partner in their 
operation. 

“The Dallas Area? It’s one of the na-, 
tion’s most booming. We see a great fu- 
ture for it and consider ourselves fortu- 
naie to have a part in its future growth.” 

And the Kroger Gompany has definite 
plans for this growth. Mr. Hall pointed 
out that his company is “already looking 
ahead to establishing manufacturing in 
the Southwest, maybe the Dallas Area 
itself.” 

More specifically, Wyatt’s will continue 
with its current plans for a modern dis- 
tribution center on a 60-acre tract in Irv- 
ing on State Highway 183. Kroger officials 
noted that the new center would not oc- 
cupy the entire tract and that this addi- 
tional area would be available for possible 
manufacturing facilities. 

What are Kroger’s immediate plans for 
Dallas? “It’s simply to let the fine Wyatt 
organization continue to do their excel- 
lent job,” Mr. Hall will tell you. “We 
certainly don’t plan to ‘Krogerize’ Wy- 
att’s; in fact, we aren’t even going to try.” 
Wyatt’s will continue its current plans for 
expansion of their stores, including sev- 
eral new stores to be built. “We certainly 
can claim no credit here for this expan- 
sion,” Mr, Hall said. “We are just letting 
Wyatt’s go ahead with what they had 
already planned to do.” Kroger officials 
pointed out that they have strict require- 
ments for new store locations, and that 
they apply a number of “yardsticks” to an 
area before they will consider construct- 
ing a store there. They applied these 
“yardsticks” to the proposed Wyatt loca- 
tions and found they met every require- 
ment. 

Also considered a definite possibility 
for this area is expansion of Wyatt’s into 
new cities where no stores are located 
now, in addition to the expansion in Dal- 
las, Fort Worth and other cities where 
Wyatt’s is currently operating. 

Will the name of the current 38 Wyatt 
Food Stores and six Evans Food Marts — 





JOSEPH B. HALL, president of the Kroger Company poses in front of a new store. 


DALLAS Visits 


THE KROGER COMPANY 


As new members of the Dallas Chamber of Commerce, Kroger Company officials 
received DALLAS and were immediately impressed. They wanted their story told 
in the magazine and arranged for Hal Dawson to visit with their president, Joseph 
Hall, and other officials in Cincinnati as well as to tour their facilities. This is 
his report. 





KROGER serves a huge area, from the Great Lakes to the Gulf, in red on map below. 
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THE KROGER store at Dillonvale, Cincin- 
nati, Ohio, contains the first U.S. installa- 
tion of “air curtain’’ doors. 


in addition to that of future stores — be 
changed to Kroger? “Probably not” is the 
answer given by all Kroger officials. Sev- 
eral of them admit privately that they 
consider changing the name of a success- 
ful organization a definite mistake. 

First appearance of the famous name 
“Kroger” in the Dallas area will probably 
come with the appearance of some Kro- 
ger label products on the shelves of Wyatt 
stores. A large number of food and allied 
products are manufactured at the com- 
pany’s general factory in Cincinnati as 
well as in other locations throughout the 
area. Decision on whether and when these 
products will appear and in what quantity 
will be made by the local officials of 
Wyatt and Evans. 

The policy of allowing local officials 
virtually complete freedom of operation 
is one that Mr. Hall has championed for 
years at Kroger. He has decentralized 
management, shifting as much decision- 
making as possible down to the level of 
the individual store. Authority for nearly 
all decisions has been transferred from the 
central office to the 27 operating divisions, 
which stretch throughout mid-America, 
from Houston to Madison, Wisconsin, 
and from Kansas City to Pittsburgh. 

Another Kroger policy that is sure to 
fit into its Dallas operations is that of 
being a good “civic citizen.” Not only 
does the company encourage its em- 
ployees to take part in civic and charit- 
able enterprises, but Kroger itself gives 
in the neighborhood of half a million dol- 
lars a year in support of these enter- 
prises. “We certainly try to recognize the 
responsibility business today owes the 
communities in which it operates,” Mr. 
Hall said. He pointed out that the com- 
pany makes annual “good citizenship” 
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GEORGE GARNATZ, director of the 
Kroger Food Foundation, tests riboflavin 
content of flour samples. 


awards to store managers who do out- 
standing work in activities typical of this 
civic citizenship. 

Kroger has also taken an active part in 
youth activities, especially with agricul- 
ture and home economics scholarships at 
land-grant colleges. In 1958, the Kroger 
Company provided 101 college scholar- 
ships for first-year students in agriculture 
and home economics. They were offered 
at land-grant colleges of 19 Midwestern 
and Southern States in which the com- 
pany operates, as well as California and 
Florida, where Kroger produce procure- 
ment offices are located. In Texas, two 
scholarships were offered at Texas A&M 
College. 

Kroger also provides financial support 
for various state associations of inde- 
pendent colleges. Science awards to high 
schools and teaching aids for home eco- 
nomics and vocational agriculture in- 
structors are additional ways in which 
Kroger indicates its interest in the prog- 
ress of youth and American education. 

For a number of years, Kroger has 
emphasized customer relations through- 
out its company area. This includes store 
tours for 4-H clubs, church groups, home 
economics classes and similar organiza- 
tions; films which are made available to 
these groups; special speakers, and other 
materials from the Kroger Consumer In- 
formation Service which help students 
and homemakers learn more about food 
distribution, 

“Quality merchandise at a reasonable 
price” is the Kroger claim for their man- 
ufactured products. Insuring the quality 
of all Kroger products is a unique organ- 
ization, the Kroger Food Foundation. 
Here, 25 food experts work constantly to 
bring better foods at lower costs to the 








GIANT ‘‘percolators’’ at the new Kroger 
Instant Coffee Plant. 





THE DRYING TOWER at Kroger’s Instant 
Coffee Plant in Cincinnati. 
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American homemaker. Four laboratories 
and a home economics department run 
nearly 3 million tests each year on prod- 
ucts that bear the Kroger label and other 
products sold in Kroger stores. In addi- 
tion, the laboratories conduct research on 
special problems, many of them concern- 
ing new or improved products being de- 
veloped through research. 

Laboratory research is closely coordi- 
nated with home economics studies of 
what the homemaker needs and likes. 
Practical kitchen tests supplement all 
stages of study in development of a prod- 
uce, with final tests made under condi- 
tions similar to those in the average home. 

An imposing array of gadgets — many 
of them developed by Kroger scientists — 
helps in the Foundation’s mammoth task 
of testing these products. There is a ma- 
chine to test the bite-resistance of a jelly 
bean, the crumbs-potential of a cookie or 
the tenderness of a steak. 

Before any shipment of Kroger prod- 
ucts is allowed to leave the factory, sam- 
ples of it must have gone through the 
proper Foundation laboratory and been 
approved by the Kroger scientists. And 
passing their stiff tests is no easy matter. 
There is no quick way out. Either the 
product measures up to the rigid stand- 
ards set by the Foundation or it does not 
go on the store shelves. 

When scientists have put the Kroger 
foods through their tests, it’s time for the 
home economics department to test and 
taste the foods under actual home condi- 
tions, A staff of graduate home econo- 
mists not only kitchen-tests the products, 
but also develops the recipes found on 
Kroger’s packaged goods. 

Supplementing the research and test- 
ing done in the laboratories and home 
economics kitchens is a committee of 750 
women who represent a cross-section of 
homemakers in Kroger’s 20-state area and 
serve as permanent advisors to the Food 
Foundation in making the final decision 
on product acceptance. After performing 
practical kitchen tests on samples sent to 
them in unlabeled containers, they then 
report their reactions to the Food Founda- 
tion. A number of Dallas women will be 
asked to serve on this committee in the 
near future. 

The growth of Kroger from one small 
store in Cincinnati’s riverfront of the 
1880’s to more than 1,400 modern super- 
markets in 20 middle western and south- 
ern states to a large degree parallels the 


growth of American business over the 
same period. 

Founded by B. H. Kroger in 1883, the 
company’s growth during the early years 
wes relatively slow and conservative, in- 
creasing store by store in Cincinnati and 
a few surrounding towns. By 1903 how- 
ever, there were 58 Kroger stores in Ohio 
and Kentucky communities. The next 20 
years saw a rapid expansion of the num- 
ber of stores as Kroger expanded its own 
facilities and purchased other grocery 
chains. At the peak of the boom in 1929 
the number of stores reached its all-time 
high of 5,575, with sales of $286,611,000. 

Kroger first extended its operations be- 
yond Cincinnati in 1903 through the pur- 
chase of two stores in Dayton and twenty- 
five in St. Louis. The first big merger, in 
1917, brought Kroger into Detroit with 
the acquisition of 125 stores. After World 
War I, expansion continued into other 
states. In the year 1927, Mr. Kroger sold 
his interest in the company to the public 
and shortly thereafter retired from the 
active management. In the following year, 
1,610 stores were acquired in eleven Mid- 
western and Southern States. 

With the end of World War II the com- 
pany embarked on a rebuilding and ex- 
pansio. program designed to produce 
greater earnings through higher volume in 
fewer but larger stores. The shift from 
small, low-volume units to modern high- 
volume food department stores has accel- 
erated in recent years. Since 1946 aver- 
age store volume has increased five fold 
and store area doubled, while the number 
of stores has been virtually halved. 

In 1931, the average store occupied 
2,000 to 4,000 square feet, stocked about 
700 items and did $47,500 worth of busi- 
ness per year. Today the average store 
occupies 16,000 square feet (the range is 
from 10,000 to 44,000 square feet), 
keeps 4,000 to 7,000 items on its shelves 
and grosses more than $1,250,000. In 
1957 the entire company recorded sales 
of $1,674,123,593 with a net income of 
$20,635,207. 

In recent years Kroger has continued 
its expansion by purchasing other chains 
as well as penetrating new areas with its 
own stores. The most recent burst of 
growth came in 1955 and 1956, when 
Kroger merged with Krambo Food Stores 
in Wisconsin, the Henke & Pillot chain 
in Houston, and the Childs and Big Chain 
Stores in East Texas and Louisiana. This 
was the company’s first expansion into 
the rapidly expanding Southwest. 

Manufacturing plays an important role 
in the Kroger Company. The company 


MACHINE-shop micrometers are used to 
measure the thickness of noodles and 
macaroni to insure cooking time accord- 
ing to package directions. 
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PROTEIN CONTENT of foods are checked 
at the Kroger Food Foundation with the 
Kjeldahl machine, which converts food 
proteins into ammonia. By measuring the 
ammonia, chemists calculate protein con- 
tent of the food under test. 
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operates a general factory at Cincinnati, 
as well as 14 bread and cakes bakeries 
and two cracker and cookies bakeries 
throughout the Kroger area. Three dai- 
ries, a milk evaporating plant, two coffee 
roasting plants, an instant coffee plant, 
four egg processing plants and a cheese 
plant complete the list. 


More than 40,000 men and women 


work full-time for Kroger and nearly a 


third as many more work part-time. Pay- | 


roll for 1957 amounted to almost $189 
million. An extensive personnel set-up is 
responsible for hiring and training em- 
ployees, keeping records of their progress 
and promoting many projects for their 


benefits. All employee benefits will be | 


made available to the more than 1,600 


full time employees in the Wyatt Food | 


Store’s organization. 

The Kroger employee program is an 
active one, with Wyatt employees sure 
to benefit. The Kroger Employee Profit 
Sharing and Retirement program pro- 
vides employees an opportunity to save 
and to share in the profits they help make. 
It also provides retirement income at no 


cost to the employee. From its early days, | 
the Kroger Company has followed the | 
policy of promoting men within the or- | 


ganization to responsible positions. Many 
of its division vice presidents and other 
executives have started as store clerks 
and in other minor positions. 


The Kroger Company itself is an active | 


promoter in the field of “modern retail- 
ing.” The days of the “old corner grocery 
store” are gone, Mr. Hall emphasizes. 
“Any business, no matter what it is, with 
a gross of a million dollars a year is big,” 
he notes, “and with our average store 
grossing more than that, the store man- 
ager becomes a true executive.” The com- 
pany emphasizes this in its recruiting. 
And they expect increased recruiting op- 
portunities in the Southwest through their 
coming into Dallas. 

The Kroger Company expects many 
things from Dallas. No matter which of- 
ficial you talk with, whether he be in 
marketing, manufacturing or personnel 
or Mr. Hall himself, he has ideas about 
what Dallas and Wyatt’s will mean to the 
Kroger organization. Their hopes are 
high, but they know that Dallas has a 
way of satisfying high hopes. 












Flying? 
LOVE FIELD is DALLAS 
Don’t Buy a Detour! 
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3 There are many reasons, but 
the most important are Bosco’s 


Fast, specialized SERVICE! 
Consistently high QUALITY! 
Almost unlimited VARIETY! 
Convenient, sturdy PACKAGING! 
Prompt, dependable DELIVERY! 
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You'll never really know 
the many other reasons 
WHY until you BUY from BOSCO 






FOR OVERNIGHT SHIPMENTS IN THE SOUTHWEST 
Phone RI 7-5171 Dallas or CR 5-1011 Fort Worth 
In Houston... Dial 110 and ask for Enterprise 1981 
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MANUFACTURERS & DISTRIBUTORS 





DALLAS 1, TEXAS 


2215 YOunG STREET 
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Good tools help employees do their best work 


Office workers, like skilled artisans, need good tools 
to help them do their best work. Our carefully designed (: 
desks, filing cabinets, and special furniture make it easy CLARKE & OURTS 
for employees to organize and simplify work — so they 3946 North Central Expressway 
get more done each day. TAylor 3-8183 





When you want the finest in efficient office tools, 
call Clarke & Courts, of course. 


We guarantee everything we sell- 
fine printing, office supplies, office furniture | CLARKE & CouRTS | 








Houston ° Dallas e Galveston ° Harlingen ° Lafayette, La. 
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Continental 
Honors Chamber 
Membership 
Committee 


The Dallas Chamber of Commerce has 
received many honors in its long and suc- 
cessful history. But one of the most un- 
usual, and certainly pleasant for those 
participating came in November when 
Continental Airlines named a plane for 
the Chamber’s Membership Committee, 
the Lasso Club. 

This event climaxed the most success- 
ful membership month in the entire his- 
tory of the Dallas Chamber, with more 
than 600 new members brought in by the 
Lasso Club. Midway through the October 
contest between “Windsor‘s Wabbits” and 
“Ryan’s Roadrunners,” Continental an- 
nounced that they would take the winners 
aloft for a steak and champagne dinner 
over Dallas. 

Later the airline announced that they 
would not only supply this trip and din- 
ner as a prize but that the flight would be 
aboard a brand new, jet-powered Vis- 
count II which they would name for the 
Lasso Club, 

Miss Margaret Jonsson, daughter of 
Chamber President J. Erik Jonsson, chris- 
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tened the plane in traditional ceremonies 
at Dallas Love Field, cracking a bottle 
of champagne over the plane’s gleaming 
silver nose. The entire Lasso Club par- 
ticipated in these ceremonies. 


Members of the winning October team, 
“Ryan’s Roadrunners” were carried aloft 
for their promised steak and champagne 
dinner while “Windsor’s Wabbits” ad- 
journed to the Dobbs House restaurant 
for beans. 


“We were pleased to be able to honor 
the Dallas Chamber of Commerce,” said 


MISS MARGARET JONSSON, right, chris- 
tens the Lasso Club plane as father, 
Chamber President J. Erik Jonsson, 
supervises. 


AN ESPECIALLY designed emblem was 
attached to the nose of Continental's 
Viscount Il. 


LOSERS ate beans while winners munched 
steak high over Dallas. 





Robert E. Six, president of Continental. 
“This is the first time we have ever named 
a plane for a group such as the Lasso 
Club, but their October performance was 
the first time any Chamber of Commerce 
ever secured more than 600 new mem- 
bers in one month.” 


Taking part in the christening cere- 
monies from Continental were Roger P. 
Ringler, sales promotion manager; Joe D. 
Kirkpatrick, Dallas district sales manager, 
and Jack Russell, passenger service man- 
ager at Love Field. 


LASSO CLUB members 
admire ‘their’ plane, a 
brand-new jet powered 
Continental craft. 
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Membership Committee Breaks Records 





A GROUP of Ryan’s “Roadrunners” and Windsor’s “‘Wabbits’’ await final tally in the Board Room of the Chamber at the close 
of the contest on November 1. They are (L to R) Jim Layne, Frank Adams, Cliff Bivens, Jim Gibson, Gail Risch, J. A. Coffey, Hugh 
Howard, Co-Chairman Bill Windsor, J. L. Cauthen, Leon Marshall, and Ned Meyerson. 


During the month of October, the 1958 
Membership Committee set an all-time 
high in membership acquisition for any 
month in Chamber history with a total 
of 635. The previous high was 497 mem- 
berships sponsored in April, 1957, ac- 
complished with the aid of the “One 
Day” Drive in which approximately 225 
additional Chamber members aided the 
permanent 115-man Committee. 

Among the factors contributing to this 
“all-time high” was the terrific competi- 
tion between “Windsor’s Wabbits” and 
“Ryan’s Roadrunners.’ At the beginning 
of the month, the Committee was divided 
by lot and Co-Chairman Bill Windsor 
captained one team and Co-Chairman 
N. W. Ryan the other. Final results were: 








aS 


TENSION MOUNTS as clock approaches the closing of the contest at 12:00 noon, 


“Roadrunners” — 333; “Wabbits — 301. 
The winners ate steak; the losers, beans. 

Also during October, as a most wel- 
come by-product, two Committeemen re- 
ceived Life Memberships. Vice-Chairman 
James W. Layne, for the fifth time, earned 
a Chamber Life Membership. He is the 
second individual in Chamber history to 
accomplish this. 

Vice-Chairman Leon Marshall of Tex- 
crete Structural Products, achieved his 
initial Life Membership by sponsoring 
100 memberships during the past 12- 
months period. Mr. Marshall became the 
28th Life Member of the Dallas Chamber. 

Highlight during November was the 
christening of a jet-powered Continental 
Airlines Viscount II, named in honor of 





November 1. Pictured are: (L to R) Tom Owens, Jr., Jim Layne, Ralph Breum, Bill 
Conklin, Jack Wantland, Secretary Jim Cabaniss, Co-Chairman N. W. Ryan, Jim 


Henderson, and Bernard Rathheim. 
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the Dallas Lasso Club. (See story on 
page 23.) This honor and recognition were 
embodied in the words of Robert F. Six, 
president of Continental, who said: “This 
is the first time we have ever named a 
plane for a group such as the Lasso Club, 
but their October performance was the 
first time any Chamber of Commerce ever 
secured more than 600 new members in 
one month.” 


Insurance 

ATLANTIC MUTUAL INS. CO., 
1310 National Bldg.; J. W. Suter (Jim 
Cauthen). 

CLARK & FOGLEMAN, 166 Howell 
St.; John E. Clark (Jack Curtis) 

MELVIN T. HILL INS., 11442 Rick 
Circle; M. T. Hill (Gail Risch) 

LLOYD MILLER INS. AGENCY, 
P.O. Box 7263; Lloyd M. Miller, Jr., 
(Dale Jobson) 

MUTUAL BENEFIT AUTOMOBILE 
ASSN., 5101 Ross; James Lewis and 
C. W. Carson (Jack Wantland) 

ROBERT E. DANIEL INSURANCE 
AGENCY, 6141 Sherry Lane; Robert E. 
Daniel (Jack Curtis) 


Printing and Publishing 

BIG “D” LABEL & PRINTING CO., 
936 West Davis; Hershal R. Jones (Jim 
Gibson) 

MELTON PUBLISHING CO., 1212 
No. Bishop; Joe C. Melton (M. M. Bro- 
hard, Jr.) 

Professional 

ALTO ENG. SALES CO., 2712 W. 
Mockingbird “Lane; Marvin Browning 
(Bruce Robbins) 

COLLINS COMMERCIAL ART, 
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1104 South Ervay; W. T. Collins (Jack 
Wantland) 

DALLAS CONVENTION SERV- 
ICES, Hotel Adolphus; William N. Se- 
well (Jim Layne) 

ALBERT A. HELFAND, C.P.A., 1208 
Mercantile Sec. Bldg. (Russell Thompson 
and Bill Blaydes) 

PHILLIPS & YOUNG, 224 Prof. 
Bldg.; David A. Young (Jim Cauthen) 

HAROLD B. PRESSLEY, JR., 
LOCKE, LOCKE & PURNELL, 1900 
Rep. Bank Bldg. (Leon Marshall) 

RANDALL-PERRY ADVERTISING, 
Texas Bank Bldg.; Jas. W. E. Randall 
(Jack Clark & J. I. Jordan) 





MAYOR R. L. THORNTON presents Chamber membership plaque to Neal Fletcher, 
President of the Fair Park Amusement Owens Association, in recognition of the fact 
that all members of the Association are now members of the Dallas Chamber. Others 
who participated in the ceremony are: (L to R) Kenneth Collins, Midway Supervisor; 
Arthur Hale, Vice-President State Fair; Mr. Fletcher, and Mayor Thornton; Member- 





Pico ibied piconet cabins ship Committeeman Floyd Martin (D. P. & L.) who sponsored the individaul member- 
ships of the Association. 

BARNARD, HARRIS AND AN- 
CIRA, 2929 Cedar Springs Rd.; Gonzalo 
Ancira (Leon Marshall) 

RUSSELL & RUSSELL GIFTS, 2847 
No. Henderson; Mrs. Evelyn, E. Russell 
(John Horton) 

ERIK EHRENBORG APPRAISAL 
CO., 463 Parkhurst; Erik Ehrenborg 
(Carol Neaves) 

WAYNE A. MELTON, ATTY., 1040 
Rep. Natl. Bank Bldg. (Carl Read) 

BERNARD J. RATHHEIM, C.P.A., 
Natl. City Bldg. (Henry Lyon) 

STANDARD SIGN & SIGNAL CO., Sic 
511 First Ave; B. B. Kendrick (Pat 1960-61 DALLAS REPRESENTATIVES to the State Legislature, who are all Chamber 
Chandler) members, were guests of Membership Committee Vice-Chairman Jim Layne at an 

Manufacturing October luncheon. They are (L to R) Membership Committeeman Bill Shaw, Rep. Ben 
Atwell, Rep. Bill Jones (also a member of the Committee), Rep. Bob Hughes, Rep. Bob 

BAMA PIE OF DALLAS, INC., 1701 Johnson, Mr. Layne, Rep. Ben Lewis, and Rep. Tom James. Tom James also serves 

4th Ave.; John W. Marshall (Ted Jones) on the Membership Committee. 


COMMITTEEMAN OF THE MONTH 


Committeemen-of-the-month R. Leon Marshall, sales engi- 
neer with Texcrete Structural Products Company, has served 
on the membership committee for three years, He earned his 
Chamber Life Membership this year. 

Leon has received three top hand awards. In April of this | 
year he took’ over as vice chairman of Section Five. | 

A native of Dallas, Leon attended Baylor University and 
graduated from SMU with a Bachelor of Science in Civil | 

| 
| 




















Engineering. During World War II he served in the 52nd and 
85th Signal Corps, primarily in the Pacific. 

He has been employed by Texcrete Structural Products 
Company since 1956, selling precast and prestressed concrete 
for bridge and commercial construction. He is a member of 
the American Society of Civil Engineers, the Texas Society of 
Professional Engineers, and is registered as a professional 
engineer in the State of Texas. 

Leon, and his wife, Peggy; and three children — Mike, 
John, and Jan — live at 4065 Beechwood. The attend Walnut 
Hill Methodist Church. 

Leon sponsored 36 new Chamber members during the 
month of October. , 




















R. Leon Marshall 
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In the Fabulous 5 Area 


and New Mexico) 





(Texas, Louisiana, Ark , Oklah 


Lets “alle pebout 


SAM! 


Here’s the only advertising and marketing publi- 
cation in or reaching the ‘‘central southwest’’ 
with more than 1,500 circulation. (SAM has 
6,800 now ... and is still growing.) 


SAM is designed to hold the reader interest of 
management — sales managers and advertis- 
ing managers — with articles on merchandis- 
ing and marketing; stories of successful south- 
western campaigns. 


SAM now reaches hundreds of companies owned 
in the Fabulous Five States of the southwest 
having brand name products advertised and 
merchandised far beyond their local or state 
area! (Plus our divisional sales offices for 
national firms.) 


This means much to newspapers, radio, TV, 
printers, paper companies, magazines, out- 
door and other sales firms, and, of course, to 
advertising agencies! 


SAM is their market place! That's why this publi- 
cation with new format and greater circulation 
so rapidly has become important in sales circles. 
It is the very reason for such a publication. 


PLEASE WRITE FOR INFORMATION THAT WILL 
BE OF PARTICULAR SALES VALUE TO YOUR 
COMPANY — IT’S AVAILABLE! 


SOUTHWEST anaes — 


Dalla Texas 











Membership 


DODGE, INC., 1331 Crampton; Ray 
E. Dodge (Nat Ryan) 

FLUOR PRODUCTS CO., 169 Mea- 
dows Bldg.; O. L. Pratt (Joe Murray) 

ESTHERLYN COULTER CORRECT 
COSMETICS, INC., P.O. Box 2728; Mrs. 
E. C. Erman (Jack Wantland) 

HERMETIC SEAL TRANSFORMER 
CO., 555 North Fifth, Garland, Texas; 
Pete Scott, Everett Abrams, Dan Dunn, 
Roger Mason and John Bihary (Jack 
Hospers and John Leedom) 


Service 
BEHRENS: SECRETARIAL SERV- 


ICE, 1334 Fid. Union Life Bldg.; Miss - 


Ruth Behrens (Jack Wantland) 

DALTEX EQUIPMENT SERV. CO. 
1800 Cockrell; Bill Davis (Joe Glickman) 

GRAY’S OUTBOARD MOTOR 
SERVICE, 2303 North Beckley; J. A. 
Gray (Jack Wantland) 

SAFETY BRAKE SERVICE, 305 No. 
Beckley; Elias E. Bass (Jim Cauthen) 

GENE’S RADIO & TV — GIFTS, 
2105-A So. Edgefield; Eugene H. Bolsius 
(Jim Layne) 

MELTON BROS. REPAIR CENTER, 
2105 Kidwell; E. B. Melton (J. A. Coffey) 

ACCURATE COMPOSING SERV- 
ICE, 1710 Jack; Pressley M. Garrett 
(Joe Murray) 

PAUL E. BENN, 4198 Beechwood 
Lane (W. C. Windsor, Jr.) 

BRONZCRAFT OF TEXAS, 1147 
Tarpley; Alvin C. Lostetter (Jim Layne) 

NEW-IZE, 1416 Ross Avenue; O. W. 
Standifer, Jr. (John Leedom) 

SOUTHWESTERN PEST CON- 
TROL, 1413 Ferndale Ave.; Lehman L. 
Ellis (Jim Layne) 

CLARK RADIO & TELEVISION 
SERVICE, 2200 A. Olive St.; E. T. Clark 
(Jack Wantland) 


Transfer and Storage 
ABRASION ENGINEERING CORP., 
520 Meadows Bldg.; James H. Stecker 
(Ned Meyerson) 


Contractor 

CENTRAL-SYSTEMS HEATING & 
COOLING CO., 428 Meadows Bldg.; 
J. H. Dick (Carter Minor) 

RICHARDSON CONSTRUCTION 
CO., P.O. Box 206 - Cedar Hill, Texas; 
W. P. Richardson (Ben Gee) 

BROTHERS SERVICE COMPANY, 
2719 Elm St.; Thomas E. LaFoy (Ned 
Meyerson) 

PENROD DRILLING COMPANY, 
1320 Merc. Sec. Bldg. (J. T. Mayfield) 

LEE-EMMERT, 7602 N. Central Exp.; 
Merlin E. Lee (Carol Neaves) 
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Membership 


WHITLEY ELECTRIC COMPANY, 
1909 Greenville; W. M. Potter (Joe 
Glickman) 

HAL ANDERSON & ASSOCIATES, 
5335 Meaders Lane; Hal Anderson (Pat 
Henry) 

T. C. CRIST, INC., 3415 Melton; 
T. C. Crist (Leon Marshall) 





Wholesalers and Distributors 

THE ADAM HAT MANUFACTUR- 
ERS, INC., 524 So. Akard; I. B. Parrill, 
Kurt Roth and Geo. F. Bryant (Jack 
Hospers ) 

GMC TRUCK & COACH DIV., 1526 
Fort Worth Ave.; H. B. Ford, D. L. Mash- 
burn and W. L. Welch (Admiral A. C. 
Olney) 

GENERAL DISTRIBUTING CO., 
P.O. Box 81; Marvin L. Hogue (Staff) 

TEXAN AVIATION COMPANY, 
10330 Harry Hines Blvd.; W. F. Jones 
(Bob Akins) 

CONTINENTAL OF DALLAS, 2229 
Bryan St.; Ed Whitlow (Tom James) 

C. R. & MINA DUNN, 719% West 
Jefferson; C. R. Dunn (Bob Akins) 

OTARION-LISTENER OF DALLAS, 
1675 Fid. Union Life Bldg.; Virgil Bark- 
hurst (Ray Wilmarth) 

R, & R. PAINT & PAPER CO., 2847 
No. Henderson; Robt. E. Russell (John 
Horton) 

VOLKMER & KRATZ CO., 2501 
West Mockingbird Lane; Leo D. Volk- 
mer (Carter Minor) 

LAY MACHINERY CO., 3510 Green- 
ville; Buford M. Lay (Jack Wantland) 

SERVICE STATION SUPPLY & 
EQUIPMENT CO., 129 East Oregon; 
Joe H. Gviertz (E. T. Peterson) 

TITANIUM METALS CORP. OF 
AMERICA, 812 Exchange Bank Bldg.; 
Robt. L. Kane (Frank Adams and Jack 
Hospers) 

TODD SALES DIV. OF BUR- 
ROUGHS CORP., 1914 Harwood St.; 
T. F. Miller (Jack Hospers) 

FEATHER CREST EGG CO., 2028 
Farrington; Harold Mayfield, Grover 
Peadon and Bob Mayfield (Nat Ryan) 

CIRCLE T FROZEN MEAT, 2828 
North Haskell; C. O. Beshears (Jack 
Gidcumb) 

VITA-CRAFT CO., 3508 Greenville; 
Douglas D. Snider (Jim Layne) 

WHIRLPOOL CORP., 339 Meadows 
Bldg.; Bernard P. Collins (Joe Murray) 


Amusements 
SAMUEL BERT, P.O. Box 7803, Fair 
Park Station (Floyd Martin) 
ED MEEK, P.O. Box 7755 (Floyd 
Martin) 
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“Specializing in custom DESIGNING and MANUFACTURING 
of quality store, office and bank fixtures since 1922. 


Adlela Show Case & Fixture 
Manufacturing Co. 


1914 Cedar Springs — Dallas 1, Texas 


You'll be satisfied if it’s an Adleta installation 

















FRIED CHICKEN 


ee TU Guile can serve any 
size group... any place, any time 


Youngblood’s can arrange a banquet, dinner, barbe- 
cue or picnic with any of the following — 





Barbecued Chicken Ham 
Roast Beef Steaks 
Barbecued Beef Sea Food 


Fried Chicken 
Special Chicken Dinners 
(All white meat with wish bones or 
chicken breasts) 


Call the manager any of these Dallas locations: 


@ First and Grand in Fair Park 
Dial TAylor 4-2441 
One private dining room 

® Casa View Village 
Dial DAvis 7-0360 


Two private dining rooms 


@ 126 East Colorado (Oak Cliff) 
Dial WHitehall 2-8333 
Two private dining rooms 

@ Northwest Highway at Preston 
Dial EMerson 3-3171 


One private dining room 








with 


“COLOR 
CONVERTIBLE” 
. Office 


Furniture 
by 
JASPER DESK 


Che Color Concept 





DISPLAYED IN.AUTHENTIC SETTINGS 


lege? ee cate 7 
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RI1-9322 


DOING BUSINESS 
WITH LANE 


has many advantages 


Gravity flow gas meters require 


suspension package. The package 


FRAGILE 
PACKAGE 


LANE company 


must be good and to be good it 
must be well engineered. Let Lane 
make the right corrugated container 


for your product. 


10212 Denton Road a Dallas, Texas 
Phone: Fleetwood 2-4814 * TWX-DL-318 








Distinctive Nice ee by 
Vance h. Miller Company 


1916 Main Street Riverside 2-9091 
Complete Lines of Office Furniture and Office Supplies 














LEO L.LANDAUER & ASSOCIATES 
CONSULTING ENGINEERS 
Air Conditioning, Heating, Ventilating, Electric Wiring and Plumbing 
Design and Supervision 


4801 Lemmon Avenue LA 6-8351 LA 8-9562 




















Membership 
F. M. McFALLS, 11422 Parkchester 
Drive (Floyd Martin) 
LINDSEY - PUGH - GIACHERIO, 
Fair Park; Joe Murphy (Floyd Martin) 
HATTIE LONGCHART, P.O. Box 
7967, Fair Park Station (Floyd Martin) 


FRED M. McFALLS, JR., Fair Park 
(Floyd Martin) 


C. MAXVILLE, 1451 South Fitzhugh - 


(Floyd Martin) 

JACK PYLAND CONCESSION, P.O. 
Box 7731, State Fair Grounds (Floyd 
Martin) 

MESQUITE RODEO CORP., P. O. 
Box 176, Mesquite, Texas; Neal Gay (Jim 
Henderson) 

ABE HIRSCH, Fair Park (Floyd 
Martin) 

BOB’S CONCESSIONS, 9306 Forest 
Hills Blvd.; Charles T. Maxwell (Floyd 
Martin) 

HENSON & CROMWELL, State Fair; 
Johnie M. Henson (Floyd Martin) 

Oil 

BRIGHT & SCHIFF, Merc. Commerce 
Bldg.; Herbert Schiff (Ralph Breum) 

J. B. McADAMS, 1300 Rep. Natl. 
Bank Bldg. (Joe Murray) 

A. S. MOORMAN, 327 Meadows 
Bldg. (Joe Murray) 

JAMES H. RICE and GEORGE B. 
RICE, 1414 Kirby Bldg.; Geo. B. Rice 
(Ralph Breum) 

HORACE C. HARGRAVE, Suite 432, 
Meadows Bldg.; Horace C. Hargrave 
(Carter Minor) 

WILLIS G. MEYER AND ASSOCI- 
ATES, 1400 Rep. Natl. Bank Bldg.; 
Willis Meyer, E. E. Hurt and J. E. Lewis 
(Jack Hospers and Vincent Rohloff) 


Retail 
LIVINGSTON’S CARDS & GIFTS, 
308 A. Harris Oak Cliff Center; Mrs. 
John Livingston (Jack Wantland) 


Hotels, Motels and Restaurants 

FLORA MOTEL, 2838 Ft. Worth 
Ave.; Edd Murray Lovell (Jack Want- 
land) 

LOUIS OYSTER BAR, 1615 Pacific 
Ave.; J. O. Jones (Oliver Erickson) 


Financial 

FRANK MILLER & COMPANY, 
1001 Natl. Bldg.; Frank Miller (Joe 
Glickman & Carl Read) 

PARK CITIES BANK & TRUST CO., 
P.O. Box 8367; Chevus Chapman, W. R. 
Garr and Griff Carnes (John Smith and 
Jack Kutner) 
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Membership 


LAMAR HUNT INVESTMENTS, 
Merc. Bank Bldg.; Lamar Hunt, John 
Goodson, W. B. Beeman, Tom Ridgeway 
and Burl Swafford (Lamar Hunt) 

REPUBLIC NATIONAL INVEST- 
MENT CO., P.O. Box 9703; J. A. Al- 
mand (Jim Layne) 

SECURITY SAVINGS ASSOCIA- 
TION, 2302 West Illinois; Frank Cusack 
(Jack Wantland) 

ROWSOW DEVELOPMENT CO., 
1522 Rep. Natl. Bank Bldg.; Jason B. 
Sowell, Jr. (Jack Hospers and Vincent 
Rohloff) 

ROYAL BANK OF CANADA, 1523 
Republic Bank Bldg.; H. E. McClenaghan 
(Ray Wilmarth) 

TEXAS DISCOUNT COMPANY 
2015 Cedar Springs; Bob Titus (Earl 
Hite) 

Individual 

MRS. W. M. RICHARDSON, 911 
South College - Tyler, Texas (W. C. 
Windsor, Jr.) 

Buildings 

DAVIS BUILDING, 1309 Main; R. A. 

Hill and Wirt Davis (Bill Blaydes) 


Service Organization 
DICKINSON VETERINARY HOS- 
PITAL, 2315 Cedar Springs; David D. 

White, D.V.M. (Hugh Howard) 


Printer 


MANNING PRESS, 2016 North La- 
mar; Bob Manning (John Leedom) 


Revaluation 


(Members increasing their investment in the 
Dallas Chamber) 


BONDED LIGHTNING MACHINERY SALES & 
PROTECTION SYSTEM SUPPLY CO. 
BRIGGS-WEAVER MALONE, LIPSCOMB 


BROAD & NELSON & SEAY 
CENTRAL FREIGHT MARIO'S 
LINES, INC, MAYFAIR HOTEL 
W. H. COTHRUM MERLA TOOL CORP. 
& COMPANY MURRAY INVESTMENT 
M. P. CRUM COMPANY 
COMPANY NICHOLAS & PARKS 
DALLAS FOOD MART MACHINERY CO. 
DEARBORN STOVE PEARL BEER DISTRIB. 
COMPANY COMPANY 


FALSTAFF DISTR., INC. RESERVE LIFE INS. CO. 
FENESTRA, INC. FRED RUPELL COMPANY 
FERRELL OFFICE SAMMY'S RESTAURANTS 


SUPPLY STANDARD ELECTRIC 
FIDELITY UNION MFG. CO. 

LIFE INS. CO. STERLING MOTORS, 
GUERIERRO, DAVIDSON __ INC. 

& STUART GEORGE M. STUART 
WILLIAM K. HALL FLORIST 
HAUGHTON E. H. TEASLEY CO., INC. 


PRINTING CO. FLORIST 
HERTZ CORPORATION TEXAS LAWN 


SPRINKLER CO., INC. 
JOHNSTON PRINTING 4 
COMPANY TRACY-LOCKE CO.,INC. 


WILSON BUILDING 
LONE STAR BEER EDWARD L. WILSON, JR. 
LONE STAR BOAT M. P. CRUM COMPANY 
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= A Nationally advertised product manufactured in Dallas. 
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Delays in Communications 


with ROGERSNAP!? 
BUSINESS FORMS 


Repli-Memos speed requests that call for prompt answers 
from the office, plant, field, customers and source of 
supply. Rogersnap Business Forms include Invoices, Pur- 
chase Orders, Bills of Lading, Voucher Checks, etc. All 
made to produce better work in less time. 





Order Rogersnap Business Forms from your Stationer. 
Ask your Stationer for Rogersnap Stock Form Samples. 




















KIP'S RESTAURANT, DALLAS 


S uperior design and craftsmanship are ‘Built-In’ to every Dallas Fountain | 
and Fixture installation. To enhance the beauty of your business or club, call 


coh hoes FIXTURE COMPANY 


DESIGNERS — MANUFACTURERS — MODERN STORE FIXTURES 
2416 Caroline St. Riverside 7-2518 











Stores Banks Restaurants Clubs 























KENNETH MURCHISON & CO. 


insura@mec - Bownreaes 


1315 PACIFIC AVENUE DALLAS, TEXAS 
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Wanted: Volunteers for U.S. Trade Missions 


During November a very important 
group of Japanese, composing a Japanese 
Trade Mission, visited in Dallas. The 
members of this trade mission proper 
consisted of ten Japanese businessmen 
who were accompanied by three special 
assistants. The overall responsibility for 
the day-long schedule of this group fell 
to George S. Thompson, Field Office 
Manager in Dallas of the United States 
Department of Commerce. While Mr. 
Thompson was the official host, several 
other groups, including the Dallas Cham- 
ber of Commerce, had a part in the day- 
long program for the mission. 

This trade mission visited ten other 
cities in the United States in addition to 
Dallas and several Canadian cities. It was 
the hope of this top level group of Jap- 
anese leaders to aid in the promotion of 
good trade relations between the United 
States and Japan by means of round table 
discussions and personal contacts with 
Americans and Canadians. Their plan 
was to discuss common problems, and to 
seek modern understanding, while at the 
same time better working relationship 
between these two North American coun- 
tries and Japan. 

This 1958 Japanese Trade Mission 
under the joint auspices of Foreign Min- 


ister Aiichiro Fujiyama and Minister of 
International Trade and Industry, Tat- 
sunosuke Takasaki. Their trip was in- 
spired by the recent highly successful 
United States Trade Mission to Japan, 
which was headed by former Secretary of 
Commerce, Walter Williams. All of the 
members of this mission have played dis- 
tinguished roles in effecting Japan’s eco- 
nomic recovery, and it is expected that 
they will continue to play a great part 
in shaping Japan’s future. 

This group started off their day in 
Dallas with a coffee at one of our leading 
import houses, Select Imports, Inc., with 
Godcheaux Levi acting as host. Mr. Levi 
is Chairman of the Dallas Hosts Commit- 
tee of the World Trade Committee of 
the Dallas Chamber of Commerce. The 
group then went to the Board Room of 
the Chamber of Commerce and held a 
press conference, and afterwards a round 
table discussion with some of the leading 
business men of Dallas, all of whom had 
expressed an interest in meeting and dis- 
cussing business matters with this Jap- 
anese Trade Mission. The remainder of 
the day was taken up with a luncheon at 
the Republic National Bank, arranged by 
another member of the World Trade 
Committee, Albert Long, Vice President 





of the Bank. Following the luncheon, the 
group made a tour of Neiman-Marcus, 
which was conducted by Edward Marcus, 
executive vice-president, and then ad- 
journed to the Statler Hilton Hotel, where 
they were given a reception by the Dallas 
Chamber of Commerce. 

The above review of the visit of the 
Japanese Trade Mission to Dallas reminds 
us of the important trade mission pro- 


gram of our own government. This pro- . 


gram had its inception in 1954, and 
through 1957, the Department of Com- 
merce had organized 59 missions, which 
carried the American story to 37 coun- 
tries and more than 400 cities. This trade 
mission program of ours has for its spe- 
cific purpose the participation in inter- 
national trade fairs and cultural activities. 

Usually these American Trade Missions 
consist of three to five businessmen with 
recognized ability and specialized experi- 
ence in some phase of modern business 
practice. Each of the missions is led by 
an official of the Department of Com- 
merce, whose background and knowledge 
qualify him to coordinate the mission’s 
functions and activities. 

Up to the present time, businessmen 
who have volunteered for this overseas 
service have come from sections of the 
country other than the Gulf Southwest. 
It is a most interesting and enjoyable 
undertaking, and more businessmen 
should look into this program. Such busi- 
nessmen volunteer for this overseas serv- 
ice and work without compensation, how- 
ever, transportation and a per diem 
allowance are provided during the period 
of the mission assignment. 


These American Trade Missions are a 
part of the foreign relations program of 
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World Trade News——————_- 


the United States, and implement the 
international commercial policy of the 
Department of Commerce, They promote 
world friendship and assist in expanding 
two-way trade. The schedule followed by 
the trade mission group as a general rule 
includes an important international trade 
fair, where the United States government 
and private firms participate. Prior to the 
opening of the fair, the mission tours the 
principal commercial centers of a country 
and confers with businessmen, public offi- 
cials and organizations. Following such 
a tour, the team then establishes head- 
quarters at a Trade Information Center 
attached to the United States exhibit at 
the fair grounds. 

These mission specialists provide free 
consultations and guidance to business- 
men who make inquiries of them regard- 
ing trade relations with American firms 
and present problems affecting exports, 
imports, tourist traffic, investments, mar- 
kets and licensing. 

The normal tour of duty for a trade 
mission is about six weeks, and upon 
returning to their respective communi- 
ties, the American businessmen, having 
participated in such missions, make talks 
before clubs and organizations to better 
inform America on trade potentials. 

American businessmen who have par- 
ticipated in these trade mission programs 
on behalf of the United States govern- 
ment are themselves leading advocates 
of the undertaking and encourage other 
businessmen to participate. 

There are bound to be a number of 
businessmen in Texas who are qualified 
to be members of these American Trade 
Missions, and who would find the pfo- 
gram most interesting, if they would 
investigate it. It is suggested that any 
of you businessmen, who think such an 
undertaking would appeal to you, get in 
touch with George S. Thompson, Field 
Manager, United States Department of 
Commerce, or one of his staff members, 
Mrs. Jessie Christianson, their Foreign 
Trade Business Analyst. Either of these 
two will be glad to explain the policies, 
specifications and responsibilities in con- 
nection with the program — what would 
be expected, what benefits would be 
obtained from participation. 

The private business representatives 
who have participated in the program are 
selected, top representatives of American 
business firms and organizations; men 
who are outstandingly qualified to rep- 
resent their community and their country 
abroad and who are willing to devote 
themselves sincerely to winning friends 
for the United States. 
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OE sue printing is poorly 
done, it is your firm that gets criticized, 
not the printer. It is most important, then, that 
every printed piece you send out reflects 
the high standards of your firm. 


PADGETT 


PRINTING 
CORPORATION 


Phone 
Riverside 1-6461 
For a Representative 














available to Shippers between the 
Southwest and the Markets of America 


FORT WORTH AND DENVER RAILWAY 
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EATHERBY air CONDITIONING Co. 
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MEMBER SOCIETY OF INDUSTRIAL REALTORS 


HOWELL H. WATSON 
Realtor 


Fidelity Union Life Building ¢ DALLAS e¢ Phone RI 1-1793 














.-. asphalt 
or concrete 


...- for paving you 
can depend on, it’s 
Texas Bitulithic Co. 


50 years of experience in better 
paving guarantee you that paving 
by Texas Bitulithic Company is 
paving you can depend on fo last 
longest. Let one of our salesmen- 
engineers show you how the skill 
and experience of the oldest pav- 
ing contractors in Texas can save 
you money. 


Industrial ¢ Drive-ins © Streets 
Residential ¢ Parking Lots 
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ITHIC COMPANY 
















Phone Riverside 1-3531 

















SOLVE YOUR BUSINESS GIFT PROBLEM 


Stewart Office Supply’s fine selection of gifts for business 
and professional men and women includes the unique, the 
unusual, the downright practical! Benefit from experienced 
buying. Solve your business gift problem now at Stewart's 


Commerce Street store. 


Office and Duplicator Division / 400 South Austin 


STATIONERS e OFFICE OUTFITTERS 


Store and Furniture Display / 1523 Commerce Street 
Phone RI 7-8581 
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On file in the office of the Department 
of Commerce are several pamphlets and 
special releases on the trade mission pro- 
gram. 

Our section of the country should be 
represented in some of these trade mis- 
sions. It is suggested that you investigate 
the United States Trade Missions Pro- 
gram, 





WORLD TRADE OPPORTUNITIES 
(Editor's Note: Statements under this 
heading are based on information received 
by the Dallas Chamber of Commerce, but 
are not guaranteed by the Chamber or by 
DALLAS, Details may be obtained from 
the Foreign Department, Dallas Chamber 
of Commerce.) 





OTHER OPPORTUNITIES 

MEXICO — DON VASQUE, Admon. 
#41, Apdo.23546, Mexico D. F. Mexico. 
A Texan living in Mexico whose experi- 
ence includes ten years with Foreign Serv- 
ice of U. S. Dept. of State, four of which 
lived in Mexico has capital and desirous 
of joining other individual in investment 
in Mexico. Has capital and excellent 
references. 

ARGENTINA—FLORENTINO AL- 
VAREZ LIBRE & ASSOCIATES, 25 de 
Mayo, 195, Buenos Aires, Argentina. 
Firm offering experienced consulting serv- 
ices on banking, insurance, investments, 
claims, licenses, and also serves as agents. 

CUBA—RICARDO D. ARNAIZ, San 
Ignacio 256, Dept. #-3, Habana, Cuba. 
Individual wishes to serve as importer, 
exporter, or purchaser on commission 
basis for monthly advances, 


IMPORT OPPORTUNITIES 


JAPAN — KOZAI BIRDS & ANI- 
MAL TRADING CO., 2-10 Tawara- 
machi Asakisa Daitoku, Tokyo, Japan. 
Large wholesaler of birds and animals 
seeking outlets in United States. 

CHINA—SANSCO CORPORA- 
TION, Manyee Building, P. O. Box 3774, 
Hongkong, China. Specialty manufactur- 
ers of men’s and women’s apparel with 
customer’s own styles and specifications 
seeking outlets and importers. 

JAPAN—OHTOMO TRADING CO., 
1-1, 3-Chome, Ninomiya-Cho, Fukiai-Ku, 
Kobe, Japan. Manufacturers and export- 
ers of aluminum baskets used for glass 
dishes seeking importers and can furnish 
prices and samples. 

GERMANY — ROHM GmbH, Son- 
theim/Brenz, Germany. Manufacturer of 
chucks and revolving and dead tailstock 
centers for drill presses and machine tools. 
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(This office may be contacted to furnish 
additional information. ) 
JAPAN—SHIBATA TABLE TEN- 
NIS BALL FACTORY, No. 51, Kataek- 
Cho 4-Chome, Ikino-kiu, Osaka, Japan. 


Manufacturer seeking importing outlets. || 


PUERTO RICO — Kose M. Gatell, P. 
O. Box 1107, San Juan, Puerto Rico. 
Individual desirous of obtaining exclu- 
sive representation for Puerto Rico of 
manufacturers of auto and truck mufflers; 
auto and truck windshields; flashlights 
and flashlight batteries; pure turpentine 
in all sizes; crowns to be used in coca- 
cola and other beverage type bottles; beer 
and rum bottles. 

JAPAN — DAIDO TRADING CO. 
LTD., No. 10, 7-Chome, Takinogawa, 
Kitakiu, Tokyo, Japan. General exporters 
of rod antennas and TV antennas for 
manufacturers seeking importing outlets. 

ITALY — PAGLIERO & FIGLI, Via 
Italia, 3-5, Settimo Torinese, Italy. Man- 
ufacturer of fountain pens, automatic pen- 
cils and ball bancils seeking importers 
and purchasers. 

JAPAN — YUCHI TRADING CO., 
LTD., 3, 2-Chome, Uchisaiwai-cho, Chi- 
yoda-Ku, Tokyo, Japan. Exporters of por- 
trait paintings done in oil on silk from 
photographs seeking firm to represent 
them on commission basis. 

SWEDEN — MANGO PRODUCTS 
CO., LTD., P. O. Box 384, Gothenburg, 
1, Sweden. Exporters of all kinds of hard- 
board and insulation board; spring clothes 
pins, and other forest products seeking 
importers. 

JAPAN — MIDLAND AGENCIES, 
P. O. Box 73, Shimizu, Japan. Firm seek- 
ing importer or agent to handle Japanese 
new types of novelties, tools, and other 
sundry goods. 

CHILE—V. BOLOCCO Y CIA., 
Casilla 407, Arica, Chile. Exporter han- 
dling alpaca slippers; merino wool and 
alpaca slipper combination seeking in- 
terested parties to handle same to whom 
prices and samples can be sent. 

KOREA —MOON-LEE HANDI- 
CRAFT CORP., 58 Susomoon-Dong, 
Sudaemoon-Ku, Seoul, Korea. Manufac- 
turers and exporters of lacquer-wares, 
brasswares, bamboo-wares, glasswares, 
ceramic-wares, dolls and other Korean 
handicraft items seeking importers to 
handle and to whom catalogues, prices, 
and samples can be sent. 

CHINA —CROSET & COMPANY 
LTD., 602 Great China House, 8-8a 
Queen’s Road, Central, Hong Kong. Ex- 
porting house handling and featuring 
sportswear for men, women, and children 
seeking importers to handle same. 
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NOW in one grand package... 
an interest-packed combined 
Grayline Limousine Sightseeing 

Tour of this fabulous pair. 
When you make this new com- 
bined tour you'll travel in luxu- 
rious comfort of air conditioned 
Cadillac Limousines for a truly 
exciting view of the Southwest's 
most dynamic cities. 


* 


COMBINED 


depart 9:30 a.m. return 3:30 p.m. 





- _ Reservations in Dallas: Reservations in Fort Worth: 
, SSHEDUILED DAILY phone RI 7-867 phone ED 2-2663 
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downtown hotels 
ED 2-2663 


Jackson Street 
or pick-ups at 
major down- 


personal, luxury 
transportation 





















town points for reservations by the hour, 
: 7-8677 — va day or week, 
or reserva- | ° wine r ertta 
Sollee vice Lal +See UNIFORMED 
CHAUFFEUR CARS & TRUCKS 
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OPEN YOUR SAVINGS ACCOUNT 


GROW 
FINANCIALLY 
WITH US! 


DALLAS FEDERAL 


SAVINGS AND LOAN ASSOCIATION 
HOME OFFICE BUILDING e ELM AND AKARD 














PEXAS EMPIRE LIFE 
AND ACCIDENT INSURANCE COMPANYS 





Hilton Pointer, President Dallas 
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‘fail business with banking 


Here’s a convenient, time-saving service 
that attracts charge customers, 

yet saves you all the risk and bookkeeping 
detail of credit business. 


It’s Texas Bank’s “Charge-It’’ Service, 
offering your customers two convenient 
ways to shop: 


1. A 30-day account 


2. A 6-month revolving budget 
account 


Customers are provided with “Charge-It” 
Service Credit Cards, good at all 
participating merchants. They can 
consolidate all their purchases and pay with 
one convenient monthly check. Texas 

Bank handles all credit investigation and 
bookkeeping details. 


Some 375 progressive merchants in the 
Dallas area are already using 

Texas Bank’s “Charge-It” Service 
profitably. Why don’t you? 


Call Riverside 1-3431 at Texas Bank today 
for details on how you can participate 
in this business-building plan. 


T E X A S This distinctive seal 

B A N K identifies the many fine 
pre SESS ¢ merchants who offer 
Texas Bank's convenient 
“*Charge-It’’ Service to 
their customers 


TEXAS BANK 


AND TRUST COMPANY 
MAIN AND LAMAR DALLAS 





MEMBER F.D.1.C. 
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Electrically... 
lave Better... 





Look for th MEDALLION /ome 


Look for this hallmark of modern living when you 
look at today’s new homes. It’s the handsome bronze 
MEDALLION that assures you a home that meets 
modern requirements for better living, electrically. 


One good measure of your standard of living, 
nowadays, is the number of ways in which electricity 
serves you. The better your home is equipped to put 
electricity to work, the more likely you are to live 
comfortably, conveniently .. and the better home value 
you have! 


That’s why it will pay you to look for the home that 
carries the Live Better Electrically MEDALLION. 
It means full housepower . . adequate wiring to insure 
full enjoyment of all your appliances today and those 
you’ll want to add in the future. It means a home 





designed to give you light for living .. beautiful, dec- 
orative and efficient lighting. The MEDALLION is 
your builder’s guarantee that you are getting a sound 
investment, electrically speaking..a home you can 
buy with confidence and enjoy for a lifetime of easier, 
better living, electrically. 
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Whmen in BUSINESS 


by Elory fee 


The Dallas Fashion Manufacturers 
Association is confident that the January 
Fashion Market will be one of the most 
exciting and successful ever. 

During the big annual market Dallas’ 
leading stores will especially promote 
fashions from the houses of the associa- 
tion’s 36 members. 

This welcome co-operation also will be 
extended at Dallas’ three other big Fash- 
ion Markets during 1959. 

“This is something brand-new,” said 
Velma McKee last week. ‘Something 
we’ve wanted a long time.” As a matter 
of fact, it’s one of the aims of the associ- 
ation that Velma— who now has two 
labels, fashion career-wise — has helped 
achieve. 

Since Oct. 1, Velma has been both 
executive assistant to the administrator 
(her husband, Mack) of the Dallas Fash- 
ion Center, and editor-in-chief of the 
Dallas Fashion and Sportswear Magazine. 
She has ample background for both 
phases of her work. 

A native of Clay Center, Kansas, Velma 
graduated in journalism from Kansas 
State, taught journalism for a time in 
Enid (Oklahoma) High, then did gradu- 
ate work in journalism at the University 
of Wisconsin. A year at the Janesville 
(Wisc.) Daily Gazette followed. 

Then, Velma became an advertising 
copywriter for the big Dayton Company, 
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in Minneapolis, Needing an assistant ad- 
vertising manager, the store across the 
street, the John W. Thomas Company, 
lured her away — and it was about this 
time, in the early °30’s, that one Mack J. 
McKee also began bidding for some of 
Velma’s time. 

Before Mack and Velma were married 
in Minneapolis in 1934, though, Velma 
went west to Los Angeles with the May 
Company. Returning to Minneapolis and 
Mack, Velma became assistant advertising 
manager of the E. E. Atkinson Company, 
a specialty store, and later became ad 
and fashion director for the John Thomas 
people. 

“By 1944,” Velma recalls, “Mack and 
I were just fed up with the Minnesota 
winters. We sold our home and headed 
for Dallas — and new worlds to conquer.” 

In Dallas Velma edited Southern Home 
and Garden Magazine, then served Nei- 
man-Matcus as assistant advertising direc- 
tor before joining her husband in his 
advertising agency work. 

Her predecessor in her present work, 
Clyda Johnson, persuaded her to take 
over about a year ago as managing direc- 
tor of the Dallas Fashion Manufacturers 
Association. The association bought the 
fashion magazine in October and installed 
Velma as editor. 

“Our aim,” explained Velma, “is to in- 
fluence more retailers to buy fashions 
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Velma McKee 


merchandise turned out by members of 
our association, and to encourage more 
women to enter the field.” 

A specific project: An education pro- 
gram for needle workers, through Dallas’ 
vocational school facilities. “There is a 
crying need for trained needle workers,” 
Velma reported, and added: “People don’t 
realize that garment factories — now 
modern, well lighted and air-conditioned 
—are no longer sweatshops, but really 
pleasant places to work.” 

Other projects: Publicizing Dallas fash- 
ion manufacturers in more than 200 cities 
during the annual press week in March — 
and bringing more manufacturers to Dal- 
las through such publicity. 

A pianist and a golfer, Velma has aban- 
doned the keyboard to improve on her 
game. But her chief interest aside from 
fashions is her work with Delta Zeta 
Sorority. 

Velma is a newly elected regional direc- 
tor of the Fashion Group of Dallas, part 
of an international group of women fash- 
ion executives. She belongs to the Lovers 
Lane Methodist Church, and to the 
Daughters of the American Revolution — 
“on both sides.” 

And while this ex-Kansan has done 
some “conquering” in Dallas, Dallas has 
pretty well “conquered” her, too. 

Says Velma of Big D: “I’m crazy 
about it.” 
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Advertising is a tremendous force... 
the energizing factor that brought us 
abundance. 


Regardless of what many believe, adver- 
tising is not a tool to sell (period). That 
is propaganda. Advertising is a name 
for education, service, news about prod- 
ucts, people, purposes, aimed to empha- 
size advantages honestly inherent in the 
subject advertised. 


The basic difference, therefore, between’ 


advertising and propaganda, is truth. 
Propaganda has a purpose that takes 
precedence over everything, including 
truth. In this sense there is no difference 
between advertising, that will do any- 
thing to sell, and propaganda. 


Basically, then, advertising is represent- 
ative of the morals of the men who 
administer the affairs of the business 
doing the advertising. If they are honest 
they speak truthfully of their product 
or services. They make no claims that 
are not true nor do they purposely 
exaggerate. 


In truth a corporation is very much like 
a person as it is so acknowledged in law 
— “an artificial being created by law.” 
The administrative leadership is the 
brain ...the arms and legs are the staff 
...company policy, its morals...adver- 
tising, its voice. 


No matter how persuasive a person may 
be, when you learn he is dishonest, you 
avoid him. The same applies to a cor- 
poration. If it advertises what it fails to 
produce it will eventually fail. 


Many confuse clever advertising with 
smart advertising. Somewhere along the 
line it has become more important “how 
you do” than “what you do.” 


The really clever man is the one who 
speaks simply and honestly and spends 
his energies trying to improve the value 
of his service to those he serves so that 
he will have something worthwhile to 
talk about. 
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APPOINTMENTS AND PROMOTIONS 





DR. MILO M. BACKUS, formerly senfor 
research seismologist, has been appointed 
chief research geophysicist of the geophy- 
sical engineering department of Geophysi- 
cal Service, Inc. 

*« 


C. L. BAKER, JR., has been appointed 
executive vice-president of Dallas Leasing 
Company, Inc. He will be in charge of 
truck fleet sales and individual truck 
leasing service. 

+ 


F. BRUCE DAVEY has been elected 
secretary-treasurer of Great Southwest 
Distribution Center. Members of the 
board of directors include C. W. Goyer, 
Jr., Angus G. Wynne, Jr., Toddie Lee 
Wynne, Jr. and Maurice E. Purnell, all 
of Dallas. 
+ 


DALE MILFORD has been appointed 
weatherman at WFAA-TV, Dallas. Mr. 
Milford, a member of the American 
Meteorological Society, has been weather- 
man at KWTX in Waco for the past three 
years. He also has had two years’ experi- 
ence as a CAA weather observer. 


DONALD P. FLYNN, of Tulsa, Okla- 
homa, has been named assistant vice- 
president of the Republic National Bank 
of Dallas. A native of Tulsa, Mr. Flynn 
attended Creighton University and the 
University of Notre Dame, and is a grad- 
uate of the University of Tulsa School of 
Law. He comes to Dallas from the First 
National Bank and Trust Company of 
Tulsa where he served as an assistant vice- 
president in the National Corporate Ac- 
counts Division. In his new post at Re- 
public, he will be active in the National 
Accounts Division. 





EMERY L. BLACHLY, executive vice- 
president, has been elected president of 
Wyatt Cafeterias, Inc. Mr. Blachly was a 
market manager with Wyatt Food Stores 
in 1929, and later operated one of the 
firm’s first cafeterias. Later he was made 
cafeteria supervisor and he helped plan 
and design the first Wyatt DeLuxe Cafe- 
teria which was opened in 1946. Other 
Wyatt officers elected were R. S. BELL, 
executive director; DEAN LOWRY, vice- 
president; H. L. PACKER, secretary- 
treasurer, and REBYE SHEPARD, as- 
sistant secretary. 
a 


JOSEPH W. TOOMEY has been added 
as interior designer and decorative con- 
sultant to the full-time staff of Stewart 
Office Supply Company. Mr. Toomey is a 
University of Texas graduate with a de- 
gree in interior design. He has had wide 
experience in Dallas in the field of in- 
terior design and color coordination. 


ve 


C. L. BAKER, JR., has been appointed 
executive vice-president of the Dallas 
Leasing Company, 11476 Harry Hines 
Boulevard. Mr. Baker will be in charge of 
individual truck and fleet leasing sales. 
He is a graduate of the University of 
Oklahoma and recently has been asso- 
ciated with the White Motor Company as 
fleet sales representative. 


* 


MILLARD J. DILG has been named 
director of marketing for Rogers & Smith 
Advertising, Dallas. Mr. Dilg is a grad- 
uate of the University of Texas School of 
Business Administration. He is a mem- 
ber of the American Marketing Associa- 
tion and the Society for Advancement of 
Management. 
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Appointments and Promotions— | 


WILBUR B. SHERMAN, internationally 





| 


known geologist, has been elected presi- | 
dent of Pan American Land & Oil Royalty | 


Company of Dallas. Mr. Sherman, a geol- 
ogy graduate of the University of Cali- 
fornia, was formerly a vice-president and 
director of DeGolyer and MacNaughton, 
Inc. He also has been associated with the 
Standard Oil Company of California, 
Amerada and the Superior Oil Company. 





LEONARD E. B. ANDREWS, public 
relations director, has been advanced from 
assistant vice-president to vice-president 
of Texas Bank and Trust Company. The 
directors also have elected HARRY L. 
DEDMAN an assistant vice-president in 
charge of the bank’s oil department. A 
native of Dallas, Mr. Andrews has been 
active in Southwestern public relations 
and advertising work for thirteen years. 
Mr. Dedman recently joined Texas Bank. 
Prior to that, he was a petroleum engi- 
neer with the Ohio Oil Company in Mid- 
land, Texas. He holds degrees in petro- 


leum and mechanical engineering from 
Texas A & M College. 
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JANITOR SERVICE ® WINDOW CLEANING ° RESIDENCE 


ACME BUILDING MAINTENANCE CO. 


FRANK C. JONES PHONE Ri 2-7660 
STEAM CLEANING ° SIDEWALK WASHING 


1901-15 LAWS STREET 
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Advertising Personnel 


AND RELATED POSITIONS 








@ ADVERTISING MANAGERS e 

e ACCOUNT EXECUTIVES e, 

@ PROMOTION MANAGERS e 
© COPYWRITERS e 


© ART DIRECTORS © A specialized counseling, 


e ARTISTS e recruiting and placement 
¢ PRODUCTION MANAGERS ¢ service for advertising 
© PUBLICITY e 


e@ PUBLIC RELATIONS e personnel, backed by over 


@ MEDIA BUYERS e 
e MEDIA SALES e 
@ RADIO & TELEVISION DIRECTORS e 
@ MARKET RESEARCH e 
@ ADVERTISING SECRETARIES e 
e RELATED POSITIONS ¢ 


25 years experience in 


advertising. 





Steven A. Box . 











1125 KIRBY BLDG. e Riverside 7-0842 








Now. . if you are 37 years of age or 
under and insurable . . . the purchase of 
a Life Insurance Policy* guarantees you 
the right to additional Life Insurance at 
a later date regardless of the state of 


your health or occupation. 


all made possible by 
Great Southern’s 


*Guaranteed 


Insurability Rider 





se eS 


GREAT SOUTHERN 
LEADS WITH ONE 
OF THE GREATEST 
| DEVELOPMENTS IN 
THE LONG HISTORY 


OF LAPS MBURANCE If you are under 25 years of age, this rider 
guarantees the right to purchase additional 
| insurance on each policy anniversary on which 
1} the age of the insured at nearest birthday is 
Hee 25, 28, 31, 34, 37 and 40 


BENEFITS. 














DALLAS AGENCY GREAT SOUTHERN 
‘P. H. Huffstetler, Manager Lite Insurances 
4314 North Central Expressway 
Phone: TAylor 4-3031 
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Appointments and Promotions— 









R. C. ADAM, presently manager of op- 
erations at Magnolia Petroleum Com- 
pany’s Beaumont refinery, will move to 
Dallas January first to a newly-created 
executive position in charge of economics 
for that concern. Mr. Adam is a chemi- 
cal engineering graduate of the Univer- 
sity of Arkansas. He joined Magnolia’s 
refinery technical staff at Beaumont in 
May, 1946 and has served as manager 
of operations there for approximately a 
year and a half. 
+ 


ALLERTON J. McEWAN has been 
elected vice-president for sales of the 
Rawlplug Company, Inc. Mr. McEwan 
formerly served as sales manager for the 
company, with offices at 1016 South 
Lamar. 





GEORGE J. HUBBARD has been elected 
vice-president of J. R. Gray Company, 
Inc., Dallas-based Beechcraft airplane 
distributor. Mr. Hubbard, a Texas Uni- 
versity graduate and former naval avia- 
tor, joined the Gray organization as sales- 
man in 1956, and later advanced to sales 
manager. 


DALLAS ¢ NOVEMBER, 1958 

















Appointments and Promotions— 





JOY HOLLEY has been named vice- 
president and production-media director 
of Don L. Baxter, Inc. Miss Holley joined 
the Dallas-based advertising and market- 
ing agency twelve years ago as an account- 
ant, and she has been production-media 
manager for the past eight years. She 
was made associate secretary-treasurer of 
the firm in 1953. In other agency promo- 
tions, JUDON BAUMGARDNER, as- 
sistant to the production-media manager, 
was named production manager, and 
RUTH V. VALANDINGHAM, trainee, 
was advanced to production assistant. 





WALTER R. COOK has been elected a 
vice-president of Texas Industries, Inc. 
Mr. Cook, who joined Texas Industries 
in 1955 as management coordinator, is 
also vice-president of Redondo Tile Com- 
pany, a California subsidiary of Texas 
Industries. Prior to his association with 
Texas Industries, he was in charge of the 
management services division, Dallas of- 
fice, of Ernst & Ernst, certified public 
accountants. 
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FINEST MODERN FACILITIES... 


... conveniently located to serve the entire Dallas Metropolitan Area 
with accessibility to meet the distributors’ needs. Our Latimer Street and 
Austin Street single floor warehouses have large parking and dock areas 
together with ample Railroad Sidings. 


FACILITIES INCLUDE 


Field Warehousing 

Office and Display Space 

Office Records Storage 

Special Equipment for 
Machinery Handling and Setting 


e Merchandise Storage 

e@ Pool Car Distribution 

e Household Goods Moving and Storage 
e Crating — Packing — Shipping 

e Agent Allied Van Lines 


e Home of the Santa Fe Building Merchandise Mart 


NOW AVAILABLE...a few convenient, comfortable and attractive small air- 
conditioned offices located in our building. Can furnish telephone answering service, 
mail handling, stenographic service if desired, at reasonable rates. Call Riverside 
2-7111 for details. 
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DR. I. BRODSKY 
OPTOMETRIST 


Contact Lens Specialists 


1810 Main Street 
Phone RI 2-4545 
for Appointment 


Eyes Examined e Glasses Fitted 
(Write for Instructive 
Booklet on Contact Lenses) 
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Danas [NION SECURITIES Commanne 
DALLAS, TEXAS FORT WORTH, TEXAS 


1001 Adolphus Tower 423 Fort Worth National Bank Bidg. 
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Midwest Stock Exchange American Stock Exchange (Associate) 





4j 

















“69 Years in Dallas” 


J. W. LINDSLEY & CO. 


Realtors — Insurors 


EQUIPMENT RENTAL 


Motor Cranes e Draglines 
Trenchers @ Backhoes 
Shovels e@ Dozers 
Specializing in 
e Property Management F.s. 


e Business Property — 
Sales & Leases 


LDT company 
GENERAL CONTRACTORS 
DALLAS © FORT WORTH 


VARGEST MOTOR CRANE SERVICE IN THE SOUTHWEST 


2108 Main St. e Phone RI 2-4366 


























TRINITY INDUSTRIAL DISTRICT 


“Under the Skyline 
of Dallas" 


TRADE MART 


For information about the Trinity Industrial District consult your real estate broker or... 
INDUSTRIAL PROPERTIES CORPORATION, 401 Davis Bidg., Dallas, Ri 1-9424 
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Protect... Preserve! 
Improve appearance of asphalt 





pavements with * 


dennite SI16~ 





Resists gasoline, oil, salt... Seals out 
moisture...Stops frost damage... 
Prevents raveling...Easy to clean 


A coating of Jennite liquid surface seal 
will double the life of your black top 
parking lot and keep it looking like 
new! 

Phone today for full details 


JENNITE SERVICE COMPANY 


Dallas, Texas Telephone FL 7-5347 
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Appointments and Promotions—— 








WILL ROGERS, founder of Rogersnap 
Business Forms Company, has_ been 
elected president of the company. Mr. 
Rogers will also continue as chairman of 
the board. 

+ 


F. L. EZELL has been named manager 
of the Blue Diamond Company’s newly- 
opened builders’ hardware department. 
Mr, Ezell has lived in Dallas for the past 
24 years and brings to Blue Diamond 
more than 30 years’ sales experience. He 
is a member of the National Builders 
Hardware Association and the Texas 
Builders Hardware Association. 





a 


W. H. CUNNINGHAM, a former vice- 
president of Sanders Advertising Agency, 
has been named president of Calder & 
Associates, with offices at 212 South 
Tyler. The firm, established in 1919 by 
Frank Calder, will offer complete adver- 
tising and public relations services. C. 
LYNN WATSON, formerly publisher of 
a Dallas suburban newspaper, will be the 
executive vice-president of the reorgan- 
ized agency. 
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Appointments and Promotions— 





ROBERT C. HADEN has been elected 
president of the Casa Linda State Bank 
and named to the board of directors. Also 
elected to the board were HENRY 


WADE, Dallas County district attorney; | 


J. F. MURRAY, president of the Murray 
Mortgage Company, and J. M. TUTTLE, 
Dallas real estate developer. 


WILLIAM NOLL SEWELL, Dallas pub- | 
licist and publisher, has formed his own | 


public relations firm, “Dallas Convention 
Services,” with offices in the lobby of 
Hotel Adolphus. Mr. Sewell, a native 
Texan, is a graduate of the Southwestern 
Chamber of Commerce Institute and the 
Dale Carnegie Institute. 


Syvtes é: — 
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John T. Gordin, right in large photo, presi- 
Beechcrafts in Business dent of Moss-Gordin Lint Cleaner Company, 
and pilot Roy Moore prepare to leave Love 


No. 3 in a Series 
Field on a 214-hour flight to New Orleans. 




















Moss-Gordin’s Twin-Bonanza 
covers the “cotton belt” with 
Speed to Spare 


Moss-Gordin Lint Cleaner Company 
of Dallas, Lubbock, Memphis and 
Fresno, California, manufacturers of 
lint cleaning equipment for cotton 
gins, extends its operations through- 
out the cotton growing area of the 
U. S., from the Atlantic to the Pacific. 
President Gordin says, “We use our 
Beechcraft Twin-Bonanza calling on 
prospects and taking them to the fac- 
tory at Lubbock or to some of our in- 
stallations to see the equipment in 
operation. It’s the only way we can 
make enough sales calls and take our 
prospects half way across the country, 
show them our equipment, and have 
them back home in a single day.” 
Let a J. R. Gray representative show 
you how a Beechcraft can fit profit- 
ably into YOUR business. 


Leasing and Financing Available — Call for Demonstration Trip 


J. R. Gray Co., Beechcraft Distributor 


Love Field, Dallas — FL 7-3971 a Addison Airport, Addison — AD 9-2562 
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Life Insurance... 


COMPARE SwlL Strength, 
Service and Rates with ANY Offered 


Southwestern Life COMPANY. 


Jomes a Wood, President Home Ofice, Dallas 
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Telephone: 


BLANKS 


Riverside 1-3905 





This Vacuum Printing Machine is used 
in transferring an image from a negative 
to a plate . . . one of the 65 pieces 
of specialized modern equipment at 


Engraving Company 


e Letterpress Plates 
e Offset Negatives 
o Offset Plates 

e Step and Repeat 





315 YOUNG STREET e DALLAS, 





TEXAS 








Appointments and Promotions— 





CLAUDE R. WILSON, JR., has joined 
the Legal Department of the Texas and 
Pacific Railway Company as Attorney. 
He is a director of the Dallas Junior 
Chamber of Commerce, treasurer of the 
Dallas Junior Bar Association, and mem- 
ber of the Dallas, Texas State and Ameri- 
can Bar Associations. 

4 


RAYMOND H. CUMMINGS, assistant 
city building inspector, has been named 
Dallas chief building inspector. Mr. Far- 
rell, a native of Greenville, came to Dal- 
las 15 years ago. He worked with Archi- 
tect Grayson Gill before assuming his 
city post, and is licensed as an architect 
both by Texas and Illinois. He joined the 
city staff in 1940, and from 1944 to 1946 
was acting building inspector. 


ve 


JOSEPH A. RYAN has been named Dal- 
las district sales manager for Northwest 
Orient Airlines. Mr. Ryan joined North- 
west in 1951 as a flight service attendant. 
Since 1954 he has served in the firm’s 
Seattle sales office as commercial sales 
representative. 
+ 


AL BINLEY has been promoted to store 
supervisor for 7-Eleven Dairy Stores in 
Dallas. Mr. Binley joined 7-Eleven in 
1948 and was manager of the firm’s store 
at 1816 Skillman before his promotion. 
In his new position, he will be responsible 
for the operation of eight 7-Eleven stores 
in the company’s Dallas East District. 


+ 


WAYNE D. ARNOLD has been elected 
assistant vice-president of Interstate- 
Trinity Warehouse Company. A gradu- 
ate of Miami University, Mr. Arnold had 
three years in supply and distribution 
work with the Navy before joining Inter- 
state-Trinity in 1947. 
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Name Company Position Lpte fffervay 
MA 
Hubert C. Boles............ United Bankers Life Manager, home Ot: peg ne 1z rth Pes : ICE 
Insurance Company ............ :.. Office agency FOR SALES MEETINGS, Convent ens 
Delles Office AND ALL TYPES GROUPS 10-5 
James L. Bothe.............. United Bankers Life Assistant manager, tetephoan B12-a929 Tse 
Insurance Company .......... .. .. home office agency 
J. Basil Burke .............. Ford Motor Company ................ Sales manager, 
M-E-L Division | Y aoe RT| 
Cuyler Caldwell ... ....... Dr Pepper Company ................ Director, market —— 
research HARDWOOD 
By i 5.3... Erwin Wasey, Ruthrauff | PALLETS 
PERG TINS 6 sicecesidstadanconetees Art director 
Hal Copeland ............... NE PAT soo iie as Ra re Gift show coordinator | 
G. Curt Davison ......... Pen: ts. Baxter, INC. ....5.66..0600055: Assistant art director | PALLET 
G. W. Gallaway.... ..... Traders & General | DOLLIES y 
Insurance Company ................ Special agent 
John W. Green ............ Proctor & Gamble .................... Dallas unit sales manager 
Howard C. 
Humphrey, Jr. .......... Paul Berry Company ................. Production manager 
Edward T. Hunt ......... KBOX Radio Station ................ General manager HAND PALLET 
Wayne Krause.............. Phoenix ‘Mutual Life Manager, north TRUCKS 
UID 5 {056 Si cnkcnscniveaves osytovand Texas agency 
Bryan Leitch ................ Den L. Batter, te...,......:.5.....:. Senior art director 
Lester Melnick.............. Neiman-Marcu............................ Assistant director, mal 
group merchandise 
Jerry Moore ................. Don i. Baxter, Inc.........0:......3. Associate art director W. A. TAYLOE CO. 
Materials Handling Equipment 
Donald E. Sander. ........ American-Standard ...............:.... District manager 7045 Empire Freeway FL 7-7315 
Marvin E. Sullivan ..... Traders & General DALLAS 
Insurance Company ............. Special agent 4101 San Jacinto 1A 2-4007 
, . ar TON 
W. F. Wright ............... Southern Union Gas Co............. Utilization manager _— 
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ENVELOPE COMPANY 
Sees cOMMERCE 





There are over a HUNDRED interesting ways to use envelopes 
more “‘sellingly.”” Call HESSE for full details without obligation. 
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Kenneth isn’t a 


Kite / 






He just doesn’t have 


**Continuous Vision” 


When your vision is 
interrupted—when you’re 
forced to adopt unnatural 
head positions in your ef- 
fort to see clearly—you 
don’t enjoy “continuous 
vision.” If you’d like to 
see easily at all distances, 
see your doctor. His pre- 
scription for Continuous 
Vision Lenses will help 
you to see youthfully— 
and look youthful. Let us 
fill your prescription with 
the care that insures satis- 
faction. We offer a wide 
choice of attractive frames. 


"The Prescription House for the 
Eye Physician" 


SYLVESTER’S 
Dispensing Opticians 


301 Medical Arts Building Dallas 














Interiors custom designed for 
beauty, comfort, and efficiency 
MODEL OFFICES DISPLAYED 
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Inpubrmat og 


1708 N. Industrial RI 8-2174 














DALLAS, TEXAS 


UNITED FIDELITY 
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CEDRIC BURGHER, Pres. 
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NEW AND EXPANDING BUSINESS 





Dallas Tank and Trinity Steel 
Announce Merger of Companies 


Dallas Tank Company and Trinity 
Steel Company, both long established and 
highly regarded plate steel fabricating 
firms of Dallas, have been merged effec- 
tive November 1, and will be known as 
Trinity Steel Company, Inc., with the 
Dallas Tank Custom Division handling 
refinery, chemical plants, gasoline plants 
and other plate steel fabrications built 
to customer’s specifications. 

Officials say the merger of the two 
companies was a natural outgrowth in 
that Dallas Tank Company, located in 
an area where expansion was impossible, 
desired to move its entire facilities to a 
larger property, and Trinity Steel Com- 
pany, ever expanding its fabricating facil- 
ities, was acquiring equipment and addi- 
tional trained personnel. Trinity has a 
large site consisting of 15 acres with ideal 
access to rail and highway and new mod- 
ern buildings. Dallas Tank has equipment 
and experienced personnel. The com- 
bined facilities of the two companies will 
increase production, eliminate duplica- 
tion of efforts and reduce cost, thereby 
providing the quantity and quality of 
products required by their customers. 

C. J. Bender will serve as Chairman of 
the Board of Directors of the merged 
companies. W. Ray Wallace, president, 
will actively conduct the administrative 
duties, assisted by Ray L. Reedy, LPG 
division, and E. O. Haltom, Sr., custom 
division. The board of directors of the 
merged companies will consist of C. J. 
Bender, chairman of the board, Trinity 
Steel Co., Inc., Dallas; Jerome K. Cross- 
man, vice chairman of board, investments, 
Dallas; W. Ray Wallace, president, Trin- 
ity Steel Co., Inc., Dallas; Charles A. 
Sammons, investments, Dallas; Eugene 
M. Locke, partner, Locke, Locke & Pur- 
nell, Dallas; Edward M. Hoffman, invest- 
ments, Dallas; Thomas A. Rose, Jr., 
president, Bennett Printing Co., Dallas; 
James E. Grisham, vice-president, Re- 
public National Bank, Dallas; S. B. Bal- 
len, board member, Trinity Steel Co., 
Inc., Dallas. 

Both plants will be operated for the 
present in order to produce the existing 
backlogs on schedule. Eventually, after 
expansions in office and plant are com- 
pleted, the entire production will be 





BENDER WALLACE 


moved to the present administrative offi- 
ces of Trinity Steel Company, Inc., 4001 
Irving Boulevard, Dallas, Texas. 


c . 


> Strickland Transportation Company is 
in the process of renewing its city equip- 
ment in pick-up and delivery service. The 
firm also has purchased and added to its 
over-the-road fleet of equipment 112 In- 
ternational Harvester Tractor Units, 43 
International Straight City Units and 50 
Trailmobile 40-foot all-aluminum tandem 
trailers. 
4 


> Southwestern Paper Company has 
started construction on a 40,000-square- 
foot warehouse and office building at 9029 
Directors Row in Brook Hollow Indus- 
trial District. The brick structure will pro- 
vide 3,000 square feet of air-conditioned 
office space, three truck loading doors 
opening on a paved, off-street turning 
apron, and three freight doors opening 
on a Rock Island industrial spur. Shaw, 
Metz and Dolio of Chicago are the archi- 
tects for the new building, and Charles 
P. Freeman and A. P. Wiley, Jr. are the 
contractors. John L. Thomas is general 
manager and vice-president of South- 
western Paper, and Fred O. Poston is 
general sales manager. 


a 


> Kip’s, one of Dallas’ newest family res- 
taurants, is now in operation at Inwood 
Road and Lemmon Avenue. Carter Minor 
and W. E. Richardson were the architects 
and interior designers for the restaurant. 
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New and Expanding Business 





A 25-YEAR LEASE has been signed by Walters Brothers Enterprises of Cincinnati for 
operating the $2,000,000 Executive House Hotel at Love Field entrance. 


Construction of New Hotel to Start 
in Spring. The two-story, 200-room 
Executive House Hotel, to be built by 
Midwestern Security Corporation, own- 
ers of the property located at the Love 
Field Terminal entrance, has been leased 
to Walters Brothers Enterprises of Cin- 
cinnati for a 25-year period. 

Other buildings to be constructed and 
connected by walkways with the hotel 
include fashion shops, a two-story restau- 
rant and meeting-room building, and an 
eight-story office building which will house 
Midwestern Security Corporation, and 
other firms interested in leasing in the 
Love Field area. 

Additional acreage in the eight-acre 
plot is to be developed for future business 
sites, 





The hotel will be U-shaped and of 
ceramic tile curtain-wall construction with 
outside covered walkways for each of the 
200 rooms. Jack Corgan of Dallas is the 
architect. 

+ 


> National Banner Company has pur- 
chased a 37,000 square foot plant and 
office building at 825 Trunk Avenue to 
provide additional production facilities 
for their Dallas-based operation. The 
move will represent the fourth expansion 
for the company in the last four years. 
Michael B. Goldfarb is president of Na- 
tional Banner. Purchase negotiations 
were handled by Tom Whitley of Watson 
& Watson, Realtors. 
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33 Consecutive Seasons 
AND STILL THE FINEST! 


Spend this winter at the Vinoy 
Park — one of the few hotels in 
Florida to maintain the connois- 
seur’s standard of fine foods and 
accommodations, Superb climate 
and the attractions of a lovely re- 
sort city. Our own golf, beach 
club, swimming pool, shuffle- 
board. Open December 20. For 
brochure write... 


STERLING B. BOTTOME 
Managing Director 


St. Petersburg, Florida 
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save 20% 


On ¥ —o 
mailing time 


envelopes 


Free “idea kit” shows you how! 


Why lose labor time in the mail- 
ing room or in the office with 
conventional gummed flap enve- 
lopes ? 

You seal without moisture with 
Tension Touch ’n Seal envelopes. 
They eliminate at least two com- 
plete steps in mailing room op- 
erations. Secretaries love them 
and ‘efficiency experts praise 
them. Touch ’n Seal works equal- 
ly well for correspondence or 
mailing bulky contents. Abso- 
lutely no “popped” flaps! 


And they actually pay for them- 
selves by reducing mail-handling 
time up to 20 per cent or more. 
Write for FREE samples. 





Tension Envelope Corp. 
507 Southland Life Bidg. 
Annex, Riverside 7-4482 
Dallas, Texas 


Please send me your FREE Envel 
Idea Kit for insurance executives. vas 


Title. 
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New and Expanding Business 


Geotech Expands Into New Plant 





The Geotechnical Corporation has moved into this new 40,000-square-foot plant 
located at 3401 Shiloh Road, Garland, just north of Dallas. The move enables Geotech 
to strengthen and expand its position in the field of research, design, and manufacture 
of electrochemical instrumentation. In addition to R & D work, the firm produces FM 
telemetering, recording, data reduction, and seismograph equipment for commercial 


and government applications. 








> Crump Printing Company has moved 
to larger quarters at 2100 South Ervay 
Street. The firm, specializing in the manu- 
facture and printing of “snap-out” and 
general business forms, has purchased a 
24,000-square-foot masonry building to 
provide enlarged facilities to house their 
presses, equipment and growing opera- 
tions. Negotiations for the purchase were 
conducted by Lawrence Miller, Jr. and 
Robert Beer, of Miller-Beer & Company. 


+ 


> Texas Aluminum Company has an- 
nounced a $350,000 expansion program 
at its Rockwall plant, scheduled for com- 
pletion by spring, 1959. The five-step ex- 
pansion now being planned will include 
installation of a new 800-ton hydraulic 
extrusion press, an increase of 30% in 
the company’s casting production capac- 
ity, the installation of anodizing facilities, 
the addition of a new 100-ton stretcher 
and detwister faculty, and the moderniza- 
tion of present 1700-ton and 2300-ton 
extrusion presses. 
+ 


> Lyne, Blanchette and Smith, attorneys, 
have added as partners two veteran at- 
torneys in the Dallas area — Preston A. 
Weatherred and Joseph M. Shelton. Mr. 
Weatherred received his law degree from 
the University of Texas and has been a 
practicing attorney for 50 years. A vet- 
eran of many years of military service, 
he was Commanding General of the East- 
ern Army District during World War II. 
Mr. Shelton, who received his law degree 
from the State University of Iowa, has 
been associated with Mr. Weatherred in 
law practice in Dallas since 1954. 


> Paul Carrington, Hubert D. Johnson, 
Joe C. Stephens, Jr., Dan McElroy and 
James E. Coleman, Jr., have announced 
formation of the law firm of Carrington, 
Johnson & Stephens with Marvin S. Slo- 
man, Jack Gray Johnson, Charles R. 
Cravens, Jr., Robert L. Blumenthal and 
Walter E. Barnett as associates. 

The new firm opened its offices No- 
vember | on the 17th floor of the Mer- 
cantile Bank Building. 


a 


> The Special Products Division of The 
Stromberg-Carlson division of The Gen- 
eral Dynamics Corporation has moved 
its Dallas offices, shop and warehouse into 
a one-story building at 2918 Blackburn 
Street, thereby doubling the space for- 
merly occupied at 3202 Knox Street. Of- 
fices at the new location were extensively 
remodeled for Stromberg-Carlson by the 
owner of the building, Earl J. Bauer. 
Richard R. Brown handled the lease ne- 
gotiations. D. W. Gipe, Jr. is Dallas man- 
ager for the Special Products Division. 


+ 


Rheem Completes 
Move to Dallas 


The move of sales, service and distri- 
bution headquarters for the Southern 
Region of the Home Products Division of 
Rheem Manufacturing Company from 
Houston to Dallas has been completed. 

Earl D. Beason, Rheem region sales 
manager for the new headquarters, stated 
in connection with the transfer: “We are 
making this move on the basis of careful 
study over several years, and we believe 
that we shall be able to establish new 
high levels of service to both wholesalers 
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New and Expanding Business— 


and contractors of the plumbing and heat. | 


ing industry throughout this part of the 
Unied States.” 


He pointed out that plumbing and | 


heating products for his territory were 
shipped from the Rheem Chicago plant, 
where the Home Products Division is 
headquartered. 

The Chicago plant of the Rheem Prod- 
ucts Division manufactures water heaters 
and furnaces and a _ new-revolutionary 
central air conditioning system. Ship- 
ments from Chicago to Dallas, via rail 
or truck, are expected to arrive at the 


BEASON 


new Rheem location at least a day earlier 
than in shipping to Houston. In addition 
Mr. Beason said that Dallas is approxi- 
mately in the geographical center of the 
southern territory of Rheem. 

The new Rheem location in Dallas is 
2130 Lofland Street, one-half a block 
north of Harry Hines Boulevard, across 
from the Medical Center, and ten min- 
utes from Love Field. The structure is a 
modern brick, steel and concrete building 
with air conditioned offices. It has been 
taken over by Rheem on a term-lease 
agreement, handled by Howell H. Watson, 
Watson and Watson, Realtors. 

Rheem has 17 plants in the United 
States and 19 plants in 13 countries 
abroad. Other than water heaters, fur- 
naces and air conditioning, Rheem manu- 
factures hydronic heating equipment, 
steel containers for industrial packaging, 
plumbing fixtures, major assemblies for 
aircraft engines, missile components, 
drone aircraft, ordnance, electronic equip- 
ment, automobile springs and bumpers, 
and both built-in and free-standing gas 
ranges, 
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creative services that sell 


PURNEL 
Mvehlisiog Ageaty 


3722 BOWSER «+ DALLAS 19, TEXAS 
LAkeside 6-3827 

















Metallic Steel Buildings are Outstanding 





Delta Steel Buildings Company works hand in hand with industry in design, neering and planing 
of warehouses as they have recently for the nationally-known Georgia-Pacific Corp., whose new 
Metallic building is at 2430 Butler Street, Dallas. The two 80-ft. clear span building of re-inforced 
concrete tilt-slab construction comprises 30,000 sq. ft. The project also includes a loading dock along 
side and a modernistic office building in front. 


For your frameless, rigid frame or truss-type building, 
contact DELTA STEEL BUILDINGS COMPANY, Dallas. 
4501 HARRY 


Delta Steel Buildings Go. 


LA 6-7443 



































How Things 
Have Changed 


Since 1908 


When Southland Life Insurance 
Company was founded back in 
1908, there was very little interest in 
football. But with the introduction 
of the forward pass and other 
changes in the style of play... 
football has become one of 

the major sports of the nation. 


Southland Life Insurance Company, 
too, has grown in public favor... 

to become one of the largest 

life insurance cornpanies in the 
nation ... with assets of over 
$210,000,000 and over $1,200,000,000 
of insurance in force. 


Meet the local Southland Life 
agent in your community ... and 
let him tell you about the 
modern protection plans he has 
to make your future more secure. 





\(SOUTHLAND LIFE// 


INSURANCE COMPANY 





Southland f 






Home Office, Dallas 
LIFE @ ACCIDENT e HEALTH e HOSPITALIZATION. @ GROUP 
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New and Expanding Business n 
SAM Ross McELREATH Co. 
BUSINESS PROPERTY 
1712 Commerce St. © Dallas ¢ Phone RI 1-9171 F 
— | THE $600, 000 FONTAINEBLEAU at 6208-6240 Bandera Avenue in the Preston Center 
area is another luxury apartment building recently completed in Dallas. 
B 
Fontainebleau Apartment Building Pahany of Singing Hills Garden Center. S 
Opened. This artist's view shows the All apartments are air-conditioned and T 
now-completed Fontainebleau luxury- fully carpeted. Each contains a large liv- p 
apartment at 6208-6240 Bandera Road jing room, dining room, two baths and an e 
in the Preston Center area. all-electric kitchen. Some plans include st 
The $600,000 project features Georgian a television room. it 
design in pink imported brick. Deep-toned Dallas Architect Allen Boyle designed u 
wrought-iron pilasters frame covered por- Fontainebleau, and the builders were a 
ticos, and the forecourt features a classi- H. C. Silver, Sam H. Laughlin and S. R. 8 
cal French garden designed by Laszlo Franck. . 
t 
> 
d 
when TOUGHNESS 
s¢ 
H if 
is needed.... 
ry 
In actions...in footwear...in book covers too, a 
there’s a time and a place for toughness. Heavy duty F 
post binders, for example. In our 43 years of cover 
designing of all types, we’ve developed rugged con- C 
struction covers which really do hold up under con- B 
stant day-in, day-out use. These binders are custom- b 
made of super heavy materials with the most recently re 
designed mechanisms. As with every American W 
Beauty cover, they’re designed to do an outstanding 
job. 
From bank book covers to giant binders, we design, > 
manufacture and produce the exact cover for L 
your needs. Call or write us for brochure, samples : 
and all information on covers. V 
Since 1915, ‘‘cover’’-ings of distinction! : 
S 
“AMERICAN BEAUTY COVER CO 
A ° 
TAyLtor 4-2061, P. O. BOX 1249A, DALLAS 21, TEXAS te 
B 
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New and Expanding Business— 





BOX 


Box Opens Employment Service. 
Steven A. Box, who has been with 
The Dallas Times Herald and KRLD-TV 
promotion department for the past sev- 
eral years, has opened an employment 
service in Dallas, specializing exclusively 
in advertising personnel. Mr. Box, a grad- 
uate of the American Academy of Art, is 
a veteran advertising man with a back- 
ground of over 25 years’ experience in 
this field. Offices for his new firm are in 
the Kirby Building. 


. 


> Donahue Sales Corporation, national 
distributors of packaged Talon zippers, 
has begun construction on a 22,500- 
square-foot warehouse in Brook Hollow 
Industrial District. The building, located 
at 8816 Directors Row, will have 7,500 
square feet of. air-conditioned working 
area with the remaining area for storage. 
Four truck doors will open on a paved 
off-street turning apron, and a parking 
area to serve 40 cars will be provided. 
Charles P. Freeman is the builder, and 
Bill Campbell and Bob Lynn of Camp- 
bell and Campbell, Realtors, handled 
real estate negotiations. Jack Toyer is 
warehouse manager for Donahue. 


+ 


> A new law firm, Johnson, Bromberg, 
Leeds & Riggs, has been established by 
Wiley Johnson, H. L. Bromberg Jr., W. 
L. Leeds, Arthur J. Riggs, Edward L. 
Wilson, George Slover, Jr., Larry Taylor 
Jr., and Otis B. Gary, partners. Associ- 
ates are Robert B. Bowles Jr., Ernest E. 
Specks, William D. Powell, Jr. and J. 
Richard Gowan. 

The new firm will occupy the nine- 
teenth floor of the Mercantile Bank 
Building. 
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A. Devaney 


HOW TO MAKE A BRAND (NAME) 
STAY WHERE YOU PUT IT 
We don’t know a thing about branding calves, but we've had lots 
of experience producing good advertising literature. Carefully prepared, well-printed 
and properly timed advertising literature will aid in winning acceptance for your 
brand name, and help put your products and services where you want them. 


Cnrothers 


3116 Commerce Street + DALLAS 
LETTERPRESS-OFFSET PRINTERS 






















Give that child the break he deserves. 
Make sure of eye care, good light and 
regular checkup by the Eye Doctor. 
oJ 
Bring Your Prescription to Us 
for Glasses 
e 


THOMAS OPTICAL 


GROUND FLOOR MEDICAL ARTS e DALLAS 


D. MARTIN THOMAS 





















«ee Almost enough to fill the Cotton Bowl 


That’s the number of injured workmen who received medical aid and com- 


pensation benefits from Texas Employers’ in 1957. 


Of course, the thousands who were vot injured because of the intense safety 


efforts of TEIA and its policyholders would fill many Cotton Bowls. 


But when accidents do occur, it’s doubly gratifying to know that your insur- 
ance carrier has trained and experienced men in 25 Texas offices who have 


the desire to handle your claims fairly and promptly. 


This service is one of the principal reasons why TEIA writes more workmen’s 
compensation insurance in Texas than any other five companies combined. 
Why not put this service to work for you? Call your nearest Texas Employers’ 


office today. 


TEXAS EMPLOYE DT acca 
R & | _ ABILENE * AMARILLO * AUSTIN 
INSURANC __ BEAUMONT « CORPUS CHRISTI 
E ASSOCIATION DALLAS © DALLAS (OAK CLIFF) 
EL PASO » FORT WORTH 
FREEPORT © GALVESTON 
HARLINGEN » HOUSTON 
LONGVIEW * LUBBOCK 
MIDLAND * ODESSA * PORT 
ARTHUR © SAN ANGELO © SAN 
ANTONIO © SHERMAN « TYLER 
WACO © WICHITA FALLS 





HOME OFFICE: 
EMPLOYERS INSURANCE BUILDING 


DALLAS, TEXAS 
AUSTIN F. ALLEN, Chairman of the Board BEN H. MITCHELL, President 
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New and Expanding Business 
EARS LIE Rare Finds... 

In expensive apparel and accessories 

at a fraction of their 

original cost. Call... Ri 2-8598 


Wardrobe Resale Shop 


























Natkin and Company Moves 


The Dallas office of Natkin & Company, mechanical contractors, have recently moved 
into this 7,500 square foot building at 2676 Brenner Drive, Highland Industrial area. = 
J. W. Williams was Contractor. The Company is celebrating its 50th anniversary 











I want my money 








this year. 








———— 


> Marschalk & Pratt Division of McCann- 
Erickson, Inc., Dallas advertising agency, 
has announced the formation of a new 
creative group headed by Robert O. 
Parker and Harold R. Shillito, who re- 
cently joined the firm. Mr. Parker, who 
attended the American Academy of Art, 
has been with the Ruthrauff & Ryan, Inc. 
agency for eight years, working in Chi- 
cago and Dallas. Mr. Shillito moves to 
his new Dallas position from The Biddle 
Company, a Bloomington, Illinois, 


agency, where he served as a senior copy- 
writer and account group creative man- 
ager. 


> Jennite Service Company, a new com- 
pany for Dallas, has been opened with a 
temporary office at 4-B Exchange Bank 
Building, to serve as distributor contrac- 
tor for Maintenance, Inc., producer of 
sealcoat material for asphalt parking lots 
and driveways. Roger Rummel is dis- 
tributor. 





available instantly. a 





YOU GET ALL 4 IN SAVINGS. AT: 
AMERICAN SAVINGS & LOAN 
1700 Commerce at Ervay, Dallas, Ri 1-4191 

CALL OR MAIL COUPON TODAY — No obligation. 








John M. Cherry, President D 
Please send information and statement. | 
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Gi MANAGEMENT REPORTS 


Let us help you in the careful preparation of your 
annual report. Complete facilities under one roof. 


THE DORSEY COMPANY 


OFFICE FURNITURE 


STATIONERS e 


DALLAS, TEXAS 


LITHOGRAPHERS @ 
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AVIATION 


AMERICAN AIRLINES’ Boeing-707 Jet Flagship gave Dallas a preview of the passenger jet age which begins early next year. 


Dallas Gets Taste of Next Year’s Jet Transportation 


The arrival of the jet age for both Dal- 
las and the United States became a real- 
ity this month when American Airlines’ 
first 707 Jet Flagship let down on Dallas 
Love Field’s 7,750-foot runway. 

Currently on an extensive training mis- 
sion, the huge (14414 feet) passenger jet 
heralds the country’s first daily, nonstop, 
service which will begin in January with 





ADOLPHUS 


flights between New York and Los An- 
geles. Flights between Dallas and New 
York will begin in April. 

Manufactured by Boeing Airplane 
Company, American’s 707 will fly as 
many as 112 passengers on each flight 
(56 first class; 56 coach) and has a cargo 
capacity of 1670 cubic feet. 

Cruising speed is quoted at 585 mph, 


and the ship’s maiden run from San Fran- 
cisco, California, to Dallas took exactly 
three hours, give or take a minute, which 
beat the piston-powered air time between 
the two points by a full hour and 45 min- 
utes. 

About 1,500 Dallas aviation enthusi- 
asts welcomed the new jet lines at Dallas 
Love Field November 10. Officials on 


GIVE A RESISTOL FOR CHRISTMAS 


DO YOUR CHRISTMAS SHOPPING TODAY WITHOUT LEAVING YOUR DESK. 


Give us your Christmas gift list . 
. Resistol Hats from 10. 95 to 100.00. We will send 


to spend.. 


. and the amounts you wish 


the Resistol Gift Certificates and Miniatures for you. Call 


George D’Elena personally .. 


TOWER ° 


. RI 2-7007. 


Elena 


BerslrOL HATS 
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Aviation 

hand included: Mayor R. L. Thorton, 
City Councilman W. C. Miller, chair- 
man of the city Aviation Committee; 
City Manager Elgin Crull; Erik Jonsson, 
Dallas Chamber of Commerce president; 
H. L. Nichols, chairman of the Cham- 
ber’s aviation committee, and Andrew 
DeShong, assistant Chamber manager 
and aviation director. 





ERIK JONSSON, right, president of the 
Dallas Chamber of Commerce, talks over 
the jet age with Brad S. Gibson, District 
Sales Manager for American Airlines. 
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New Facilities Slated for Addison 
Airport. Two major companies— Brown 
Aero Corporation and the Airpark Com- 
pany — have signed contracts for the 
construction of permanent facilities on 
Addison Airport. 

Brown Aero, headed by John S. Brown 
of Dallas, will construct a 9,600-square- 
foot hangar and 1,500 square feet of of- 
fice space. The firm distributes the Aero 
Commander for North, East and West 
Texas. Bill White is vice-president of the 
organization. 

The Airpark Company, a hangar stor- 
age firm headed by Thomas G. Leach- 
man, Jr. of Dallas, has started construc- 
tion on a 16,000-square-foot hangar and 
Office space to be used as storage for 
multi-engine airplanes, including DC-3’s. 

William T. Overton is president of 
Addison-Airport, which has just com- 
pleted a full year of operation at Inwood 
Road and Belt Line Road. 
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Presbyterian 
Book 
Store 


1814 Main St. 
DALLAS 
Phone RI 1-5546 














4815 Ross Ave. TA. 1-9978 




















Porter Ellis 
Willard Crotty 


SINCE 1921 
GROUND FLOOR LIFE OF AMERICA BLDG. e 





RI 2-8427 





INSURANCE 
PRACTICES 








PAY YOUR INSURANCE BY THE MONTH 














Complete 
ELECTRONIC 
COMMUNICATIONS 


Service for 


BUSINESSES, INDUSTRIAL PLANTS, 
INSTITUTIONS, CIVIL AGENCIES 


Whatever your communication problem — 
plant-wise or territorial; for operation or 
security — lef CARTER ENGINEERING help 
you. No obligation for demonstration and 
estimate. 


DAGE 


CLOSED 
CIRCUIT 
TELEVISION 


Complete system layouts and installations. 
Rentals available. 

















MOBILE 
RADIO 
COMMUNICATION 


Systems designed for any specific need, 
using finest equipment available. 


= = 
‘S 


The Electronic Messenger that saves time 
and a Transmits any paper-work 
++. printed, typed, written or drawn. 














FACSIMILE 
TRANSMISSION 




















POCKET 
RADIO 
PAGING 


Direct instantaneous personal paging for 
key personnel. Wide range . . . low in cost. 














SALES, INSTALLATIONS, 
SERVICE & MAINTENANCE 


24-Hour Service 


Canter 


ENGINEERING COMPANY 
6762 Greenville Avenue e EM 8-1471 











BANKING 





Two Banks Announce Capital, Surplus Increase 


Dallas’ two largest banks have both 
announced increases in capital and sur- 
plus, further strengthening the city’s lead 
as a financial capital of the Southwest. 
The First National Bank increased capi- 
tal and surplus to $60,000,000, and the 
Republic National Bank will increase cap- 
ital and surplus to $100,000,000. These 
two banks each have capital and surplus 
in excess of that of any other bank in a 
41-state area and the District of Colum- 
bia. 

Stockholders of the First National 
Bank will act December 2nd on a pro- 
posed $8.9 million increase in the bank’s 
capital and surplus, which will bring the 
total to $60 million, divided, $26 million 
capital and $34 million surplus. 

The increase would be effective by the 
sale at $27 per share of $290,000 new 
shares of First National common stock 
of $10 par value each. This will yield 
$7,830,000, of which amount $2.9 mil- 
lion would be added to capital and the 
remainder of $4,930,000 would be put 
in surplus. In addition $1,070,000 would 
be transferred from undivided profits into 
surplus, Thus present capital stock of 
$23,100,000 would be increased to $26 
million and present surplus of $28 mil- 
lion would be raised to $34 million. 
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Dallas 








Ist National Bank 
Dallas 







it Wisc. Nat'l Bank 
Milwaukee 


Mercontile Tr. Co. 
St. Louis 
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IN TERMS of deposits, resources and 
capital and surplus, Dallas has two differ- 
ent banks, either one of which is larger 
than any single bank in the following 
major league baseball cities: Milwaukee, 
St. Louis, Baltimore, Kansas City, Cincin- 
nati and Wasnington. 


With the proposed enlarged capitali- 
zation in effect, First National Bank 
would also have, besides the $60 million 
in capital and surplus, approximately $6 
million in undivided profits and about 
$8 million in reserve for contingencies, 
making a total capital account of approx- 
imately $74 million. 

The proposed capitalization increase 
would be the Bank’s seventh since 1950 
when the capital structure totaled only 
$15 million. 


Ben H. Wooten, president of the 83- 


year-old bank, said, “The proposed ex- 
pansion in capitalization is in line with 
the desire of the bank to keep pace with 
the continuing growth of the economy of 
the Southwest, and of the nation as a 
whole.” 

Republic National Bank shareholders 
have approved measures which will in- 
crease capital and surplus of that bank 
by $13 million to $100 million total. They 
also approved plans to issue a 3% stock 
dividend totaling 89,428 shares to present 
stockholders and to offer for sale to stock- 
holders on the basis of 1 share for each 
35 currently held, an additional 85,170 
new shares of the bank’s stock at a price 
of $60 per share. 

Under the plan, $7,110,200 of new 
capital funds will be paid into the bank. 
An additional $5,889,800 will be trans- 
ferred from the undivided profits account, 
giving a total of $13 million in funds 
allocated to increase capitalization. Issu- 
ance of new shares of stock to be sold, 
together with the stock dividend, will 
make 3,155,548 shares outstanding, and 
the new capital stock will amount to $37,- 
866,576. Surplus was increased from 
$51,228,600 to $62,133,424, making total 
capital and surplus 100 million. 

This increase makes the Republic Bank 
bigger than the two largest banks com- 
bined in St. Louis, Kansas City, Houston 
or New Orleans — in fact, any place 
south of a line drawn from Los Angeles to 
Pittsburgh. It also raises the Republic to 
the rank of 18th largest bank in the nation 
in terms of capital and surplus. The Re- 
public Bank becomes the 3rd largest bank 
in the nation operating without branch 
banking, being surpassed only by two 
Chicago banks. 

Increasing its capitalization will make 
it possible for the Republic Bank to loan 
any one borrower up to $10 million, The 
legal loan limit to a single borrower had 
been $8.7 million. 
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OLD FASHIONED Brewed Coffee Taste 


Coffe Tine FLAVOR Starts Here... for that 









GOOD coffee can only be produced from an exacting formula of fresh, choice 
blends. At COFFEE TIME, INC., we brew our own scientific blend of choice 
coffees daily . . . ground for one day’s supply only. We know that coffee delivered 
and stored far in advance of the brewing ages rapidly, loses flavor, strength 
and aroma. 


FRESH-DAILY DELIVERY of our own special blend is just one of the many 
careful quality controls that make coffee by COFFEE TIME, INC., the best 
cup of coffee you can serve — in your office, plant or for special events. 


COFFEE TIMEYyri/ 


A Complete Hot Coffee Service 
i N. INDUSTRIAL e RI1-3855 e DALLAS, TEXAS 















William T. Overton 


A scant 13 miles from downtown Dal- 
las lies Addison Airport—a mere baby in 
terms of age. 

Yet, it’s already a giant in concept, and 
in the role it occupies in the burgeoning 
age of air transportation. 

Addison is the nation’s largest pri- 
vately owned and operated airport, exclu- 
sively geared to meet the needs of the 
businessman-flier, an increasingly impor- 
tant personage on the U.S. economic 
scene. 

It’s the brainchild of a young Dallas 
businessman — 30-year-old William T. 
Overton, His were the basic idea and 
the driving force behind it, but the need 
was pointed up by something quite dif- 
ferent. 

It goes back to the day more than four 
years ago, when Bill Overton had to go 
to East Texas on a business trip. Mrs. 
Overton was ill, making it necessary for 
him to return to Dallas the same day. 

Flying made it possible for him to do 
both. That one-day, round trip also im- 
pressed Bill Overton with the fact that 
flying can be an important aid for the 
businessman to whom time is short and 
precious. 

As a result, he began checking—and 
found a definite need of facilities designed 
primarily for executive or business flying. 

“I’m not a pleasure flier,” says Bill, 
“not a weekend flier. My main interest 
is in getting from one place to another 
as quickly as possible.” 


So it was that the idea for Addison 
Airport was born. 

“What we are trying to do,” says Bill, 
“is offer the businessman-pilot conven- 
ience—save him time. We want to give 
him all the facilities he needs — in one 
location.” 

It’s the only private airport anywhere 
that has TVOR Omni—an omni-direc- 
tional radio range that permits planes to 
make instrument approaches to Addison 
under control of the Love Field tower. 

Young though it is, Addison is a busy 
place. It now has more than 5,400 land- 
ings a month; its service facilities will sell 
more than 750,000 gallons of gasoline 
this year and 138 planes aré now based 
at the field. A $70,000 Terminal Building 
and 60-seat restaurant serve customers, 
and the airport provides employment for 
more than 200 persons. 

All this is the culmination of the idea 
born that day Bill Overton had to get to 
East Texas and back—in a hurry. 

But it’s also the result of a great deal 
of work, planning and expenditure by 
him and his associates. 

The Addison Airport Corporation, of 
which he is president, was originally 
formed by Bill and John Murchison. They 
sold the concept to other young business- 
men. The directors are all under 40—and 
are all fliers. 

In the flying line, Bill, himself was 
recently elected to the board of directors 
of the Businessmen’s Flying Association 
of Dallas. 


” 











by Elory f 


Professionally, he wears many hats; 
President of the W. W. Overton Com- 
pany, the Dallas Downtown Investment 
Company, Addison, officer and director 
of the Overton Real Estate Company, a 
junior director of Texas Bank and Trust 
Company, and officer and director of 
Dal-Tex Aviation, Inc. 

Very active in civic affairs, Bill is a 
member of the Tower Scholarship Foun- 
dation, and has been a leader in such re- 
cent campaigns as the Hockaday Build- 
ing Campaign, Baylor University build- 
ing campaign, and St. Paul’s Hospital 
drive. 

With all these activities, hard-working 
Bill still manages to pour concentration 
into his current love, Addison Airport 
and the part it can play in Dallas’ future. 

Dallas has always prided itself on being 
an air-minded city. As a merchandising 
and financial center, air transportation has 
been a major factor in its development in 
recent years. Addition Airport, Bill feels, 
will lend even more impetus to that 
growth. 

A member of a prominent business and 
banking family, Bill Overton has, in this 
venture, helped provide a major assist in 
that direction. 

As it stands now, Addison Airport is 
an asset to Dallas. But more than that, 
it’s an indication of Bill Overton’s fore- 
sight and initiative — and the leadership 
he can be expected to provide in the years 
to come. 
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Crustal clear reasons for installing 
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Ben R.Weber 
Gijt 


6123 Berkshire Drive EMI-7733 
Dallas 25, Texas 


October 28,1957 
ta. LE Griffin 
Jers Sintributor 


3414 Live Sak Street 
Salloo, Jer. 








hear In. Griffin: 


Your imotattation of Gin Conditioning and Heating equiptment 
im my new otore hao been highty oaticfactory. 


This modern equifiment io moot efficient and ver quiet, and 
4m moot comfortable for customers and heroonnet. 


J have thio came tyhe equifiment in my home, and my famity and 
quects have enjoyed the year round comfort it hao afforded uw. 


Your perconnet and Service Lepartment are a Meare, atwayo 
Mom, cowteow, and highty efficient. 


GUL im ath, J am moot satiofied ao a cuctomen of Jena diotributore ce ae Oe A 
and GL. equiptment, and J thank you cincerety for your ehtendid “j TEXAS 
Anotatlation, cooheration, and oewice. /DISTRIBUTORS, INC. 


es youn y ‘© 3914 LIVE OAK STREET DALLAS, TEXAS 
POS rZa di TAylor 3-2194 
. , 
Ben &. Weber. 
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TEMPORARY OFFICE HELP 
Call for a "Kelly Girl" 


Riverside 2-3981 


No payroll bother — we bill you weekly. All ‘Kelly 
Girls” are tested, experienced, bonded and guar- 
anteed. Call us and describe the job you wani 


done. 
Kelly Girl 
Service 
1209 Simons Building 


Dallas, Texas 


K by 











LEASE 


-Tol el atom tele iieleal—ial: 


@ PAGING @ INTERCOM @ MUSIC @ ALARM 





No need to buy! Ask about 
SC our no-down- payment, 
long-term lease plan on fa- 


4 z 
2 > 3 mous Stromberg-Carlson 
“eed  custom-engineered Sound 


Systems! 


STROMBERG-CARLSON 
ROOM 112 WILCOX BLDG 
3202 KNOX ST. LA 8-3030 





FRISCO SERVES 


YOUR SHIPPING NEEDS TO 
FROM AND THRU THE 


SOUTHEAST 
ano SOUTHWEST 





5,000 MILES SERVING: 


MISSOURI + KANSAS * ARKANSAS + OKLAHOMA « TEXAS 
TENNESSEE + MISSISSIPPI + ALABAMA © FLORIDA 
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CLUBS and 


ASSOCIATIONS 








RENFRO 


| Renfro Heads Engineers Club. H. B. 
| Renfro, of H. B. Renfro & Company, has 
been chosen president of the Engineers 
Club of Dallas for the 1958-59 club year. 

Other officers elected were W. C. Smel- 
lage, vice-president; T. H. Anspacher, 
secretary; and R. D. Hargrave, treasurer. 

Elected to the board of directors were 
E. E. Hurt, C. S. Constant, W. L. Powell 
and Glenn Stearns. 

The Engineers Club is composed of 
more than 750 professional men in en- 
gineering, architecture, petroleum work 
and other related professions. 


+ 
Pattist Heads Motion Picture and 
TV Group. The Dallas-Fort Worth Sec- 
tion of the Society of Motion Picture and 
Television Engineers has named Erwin 
J. Pattist, quality control engineer, East- 


| man Kodak Company, Dallas, chairman 


for 1959. 


+ 
Potter Named Officer in Gas Asso- 
ciation. Lester T. Potter, president of 
Lone Star Gas Company, Dallas, has been 
elected second vice-president of the Amer- 
ican Gas Association. 

Mr. Potter joined Lone Star Gas in 
1928 following graduation from Texas 
A & M College where he received his 
mechanical engineering degree. He is a 
Dallas Chamber of Commerce vice- 
president. 


+ 

Dallas Rector Named Fellowship 
Secretary. The Reverend Edward E. 
Tate, Rector, Church of the Incarnation, 
was elected secretary of the Episcopal 
Evangelical Fellowship at the annual 
meeting held during the recent General 
Convention of the Protestant Episcopal 
Chuch at Miami Beach, Florida. 








Werld's No. 1 Dictating Machine 





QPeormg 


4030 H. Hines Dallas 19 LAkeside 6-6626 
FRED L. HAYNES, District Manoger 














A NEW LOCATION 


We are now better equipped 
than ever to serve you in our 
new location at 4309 Avondale. 


This modern plant also houses 
our files of a Half-Million Nega- 
tives of Old Dallas pictures, in- 
dexed by firms. 

Call us for Old Pictures — and 
for prompt and dependable 
photographic service on today’s 
requirements. 


Call LA 8-4211 


Since 19117 





[abro4 [overs 
| PHOTOGRAPHERS 


4309 Avondale + Dallas 


























CHRISTMAS GOODIES 


Gift basket of jewels — fabulous 
Texas Ruby Reds, grapefruit of 
connoisseurs. Terrific present for 
business or personal friends, 25 
Ibs. in our gay MAMBO basket, 
just 6.25. For shipment everywhere 
or for FREE Goodman Goodies Gift 
book call . . RI 11-9653 


GOODMAN 


PRODUCE CO. 
1000 SOUTH CENTRAL EXPRESSWAY 
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Clubs and Associations————— 






STEERE 


Steere Named to Head Finance Con- 
ference. David D. Steere, chairman of 
the board of Republic Insurance Com- 
pany and Allied Finance Company, has 
been elected president of the American 
Finance Conference. 

The Conference is an association of 
leading finance companies throughout 
the United States and functions to dis- 
seminate news to the industry as well as 
to create a better understanding of credit’s 
role in the national economy. 

Mr. Steere is immediate past president 
and director of the Texas Consumer Fi- 
nance Association. 


GAYNIER 


Builders Name Bill Gaynier. The 
Home Builders Association of Dallas 
County has elected Bill Gaynier president 
for 1959. Mr. Gaynier formerly was first 
vice-president, 

Other new officers are Leland Lee, Jr., 
vice-president; George M. Underwood, 
treasurer, and James W. Smith, secretary. 
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MORTGAGE LOANS 
ALL TYPES — RESIDENTIAL & COMMERCIAL 


Best Prevailing Rates & Terms 
Specializing in Prompt Service 


SOUTHERN TRUST & MORTGAGE COMPANY 


1302 Main Street Phone Ri 1-555! 
AUBREY M. COSTA, President 


34 YEARS EXPERIENCE FINANCING REAL ESTATE 


























Offices For Living 


With Furniture by Standard 


























Gain office distinc- 
tion and efficiency. 
May we help you 
plan your office? 








EQUIPMENT CO., INC. 





2107 Main St. Dallas, Texas Phone RI 8-3314 

















COCHRAN & HOUSEMAN 


Insurance 


CASUALTY * 
SINCE 1920 
1505 FEDERAL SREET — DALLAS — RI 2-4566 


FIRE * SURETY 






DALLAS \ 
association 





INSURANCE 
AGENTS 





Don M. Houseman 
11 Years Insurance 
Experience 


D. H. Houseman 
47 Years Insurance 
Experience 








S. B. Burt 


Wm. M. Board 
37 Years Insurance 18 Years Insurance 
Experience Experience 


Member Dallas Association of Insurance Agents 
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ADVERTISERS IN THIS ISSUE 


ACME BUILDING MAINTENANCE 
ADLETA SHOWCASE COMPANY.......... 
Agency — Preis, Byland & Preis, Inc. Adv. 


AMERICAN BEAUTY COVER CO......... 
Agency — Thompson Adv. Co. 


40 
27 


. 50 


AMERICAN SAVINGS & LOAN COMPANY.......... 
ARTHUR'S RESTAURANT. ..............-.ccccccseteeteenes 


Agency — Don L. Baxter, Advertising 


BEATTY ENGINEERING CO. ...0000....cccceeeceeeeeeee 


BLANKS ENGRAVING CO...0000.... cece 
Agency — Brough Adv. 


BLUE DIAMOND COMPANY..............0.000000.000. 


Agency — James H. Susong Adv. 


BOSCO BOLT, NUT & SCREW CO........000..00...... 


Agency—Van Roberts, Advertising 


STEVEN A. BOX .. 
Agency — Crook Advertising 


BRIGGS-WEAVER MACHINERY CO. ................... 


Bio — Taylor-Norsworthy Adv. Inc. 
. BRODSKY 


ay" soot inin Roberts. Advertising 


CARTER ENGINERING COMPANY................. 
Agency — J. Neal Ferguson Adv. 
CHANCE VOUGHT AIRCRAFT 
Agency — Tracy-Locke Company Inc. 
CLARKE & COURTS eal 
Agency — Weekley @& Valenti Aisertiving, 
Houston 
COCHRAN & HOUSEMAN COMPANY. 
Agency — Ayres Compton Adv. 
OTTO H. COERVER CO. INC. 


Agency — Hepworth Advertising Company. 


COFFEE TIME, INC....... 
Agency—R. J. Burke Advertising, Aue: 


D. ELENA RESISTOL HATS .... 
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47 


65 
44 


42 


40 


39 


41 


56 


. 54 


Agency — Clarke-Dunagan & Huffhines sido. 


DALLAS ASSOCIATION OF INS. AGENTS .. 
Agency — Ayres Compton Adv. 


DALLAS FEDERAL SAVINGS & LOAN ASSN. 


Agency—T aylor-Norsworthy, Inc., Advertising 


DALLAS FOUNTAIN & FIXTURE CO. 
DALLAS PIONEERS . 


DALLAS POWER & LIGHT CO. ............. 
Agency — Rogers & Smith, Advertising 


47 


33 
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DALLAS TRANSFER & TERMINAL WHSE. CO.. 


Agency — Marvin Winsett Advertising 
DALLAS UNION SECURITIES CO. 

Agency — Crook Advertising 
DELTA STEEL BUILDING CO. 
DICTAPHONE CORP. paiiebebi nese cwetes 
I Reopens ons ects peersinavsnesce 
ELLIS-SMITH & CO. 

Agency — Rominger Advertising 
S. L. EWING & COMPANY . 

Agency —— Marvin Winsett, Advertising 
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. 41 


49 
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EXCHANGE BANK & TRUST COMPANY................ 


Agency — E. G. Shumard Adv. 


FIRST NATIONAL BANK IN DALLAS...... 
Agency — Rogers & Smith, Advertising 


53 
55 
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AND THEIR ADVERTISING AGENCIES 


FORT WORTH & DENVER RAILWAY 3 
Agency—McBride Advertising Agency, 

FRISCO RAILWAY ...... 60 
Agency—Warner & Todd, aiged ie “St. ‘Beats, aka. 
GOODMAN PRODUCE CO............. PR 60 

Agency — Madeleine Treadgold hae. 
GARG PUTER, PITTA oon nacvccccsienssscesscces.cenccceenses 55 
Di Ae Ee Me Ws onsicsienceinncsesescnsressenengneosecancons 43 
Agency — James W. Huff, Adv. 
GREAT NATIONAL LIFE INSURANCE CO........... 65 
GREAT SOUTHERN LIFE INS. CO..................... . 40 


Agency — Boone & Cummings 
Houston, Texas 
HAUGHTON BROTHERS ...0............cccccccceccceesseeeeeees 51 
EARL HAYES CHEV. COMPANY.........000.........08 33 
Agency — M. O. Rike Jr. Adv. 
PO ID svnctsccnnesstenpnpescacqsavenseneseas 45 
Agency — Ted Workman Adv. 
HILLCREST STATE BANK OF UNIVERSITY PARK . 65 
Agency — Hepworth Adv. Company 
JOE HOPPE & CO. 
Agency — E. G. Shumard Adv. 
I IN oo anos veces nasncconsesatzonsenne 
INDUSTRIAL OFFICE SUPPLY CO. mn 
INDUSTRIAL PROPERTIES CORP.............. 
Agency — John Peyton Dewey Adv. 
JENNITE SERVICE COMPANY..................00:00008 42 
KELLEY GIRL SERVICE 
LAKE MURRAY LODGE 








LEO L. LANDAUER & ASSOCIATES, INC............. 28 

RE ICT Sache cakncriesceprescantoasapscscndsnts 28 
Agency — Hepworth Advertising Company 

J. W. LINDSLEY & COMPANY..............0.000.0.0. 42 

RCODGE STAR GRAIG De sisieieceie sec se scsesepeses.0. 2 


Agency — Rominger Advertising 
MERCANTILE NATIONAL BANK AT DALLAS...... 68 
Agency — Ratcliffe Advertising 


METROPOLITAN SAVINGS & LOAN ASSN. ....... 39 
Agency—Auld Advertising 

HENRY S. MILLER COMPANY.......00000000000000..... 50 

VANCE K. MILLER COMPANY. ....000000..00.00.0...... 28 

KENNETH MURCHISON & CO. |... 29 
Agency — E. G. Shumard Adv. 

MURRAY INVESTMENT COMPANY ........ a 
Agency — Melton Advertising 

MUZAK SERVICE .. . 66 
Agency—R. J. Burke “Advertising, Inc. 

CA INS scsi sssssasccs siseseeoctosasocsense i eee 
Agency — Van Roberts Advertising 

SAM ROSS McELREATH COMPANY .. $0 

OLDHAM LUMBER COMPANY ....... / 65 

F. S. OLDT COMPANY... . 42 
Agency — R. B. Moblin @ “ - ‘Mbvartteing 

ORKIN EXTERMINATING CO., INC.... . 55 

PADGETT PRINTING & Saeaiemin co. 31 

PRESBYTERIAN BOOK STORE ................... ina 

PURNELL ADV. AGENCY......:.:..0-..00:0.0003... ae 


REMINGTON RAND ~ poaet OF 
SPERRY RAND CORP. .............. chaaheusca ae 
Agency — Paris & Peart, Inc., Adv. 
New York, N.Y. 


REPUBLIC NATIONAL BANK OF DALLAS ........... 


Agency — Glenn Advertising 


FRANK ROGERS & SON ....00..0...cccccceccteeeteeeees 


ROGERSNAP BUSINESS FORMS. ..... 
Agency — Hepworth Advertising Company 


Bs SB Nt I xp pps ssebh capa sor stiadssnecvenesapys 


SOUTHERN TRUST & MORTGAGE CO... 


SOUTHLAND LIFE INS. CO... eeeeeteeeee 


Agency — DeJernett, Advertising 
SOUTHWEST ADVERTISING & MARKETING 
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SOUTHWESTERN LIFE INS. CO..............0: cee 


Agency — Crook Advertising 


SPARKMAN-BRANK, INC. 
Agency — Thomas R. Leslie, Advertising 


STEWART OFFICE SUPPLY .......4........00:0c0 


Agency — Grant Advertising, Inc. 


STROMBERG-CARLSON 
Agency — Charles L. Rumrill & Co. 
Advertising, Rochester, N. Y. 


SYLVESTER'S DISPENSING OPTICIANS ........ 


ee ae eR enn eer 
Agency — Hepworth Advertising Company 


TEMCO AIRCRAFT CORP..............cccccccseeeeeeees 


Agency — Rogers & Smith, Advertising 


TENISON ENVELOPE CORP. .............00000000005- 


Agency — Potts-Woodbury, Inc. Adv. 
Kansas City, Missouri 
TEXAS BITULITHIC CO. ve 
Agency — R. J. Burke Adv. 
TEXAS BANK & TRUST CO...... 
Agency — Marschalk & Pratt, 
(Div. of McCann-Erickson, Inc.) 
TEXAS DELIVERY WAREHOUSE 
Agency — James H. Susong Adv. 
TEXAS DISTRIBUTORS INC,.....0000.0.000000.... 
Agency — Dowdell-Merrill Adv. 
TEXAS EMPLOYERS’ INS, ASSOC................. 
Agency — Delernett Advertising 


TEXAS EMPIRE LIFE & ACCIDENT INS. CO... 


Agency — Paul Berry Company, Advertising 
TEXAS ENVELOPE COMPANY ............... Sastsvash 
Agency — Hepworth Adv. Company 
TEXAS OFFICE FURNITURE CO... 
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Agency — The McCarty Company of ‘Caner Bae. 


THOMAS OPTICAL COMPANY....0.00.0.0.0.c. 


Agency — Dicklow Advertising 


UNITED FIDELITY INS. CO... 
Agency — Clarke-Dunagav-Hafhines, Inc. 


ViNGOY PARK HOOTEE 25... ciiscccsecececsc. 
Agency—Grifich Advertising, Ine. 
St. Petersburg, Florids 


WARDROBE RESALE SHOP ... 
HOWELL H. WATSON ........ 


WEATHERBY AIR CONDITIONING CO........... 
WILHIDE EQUIPMENT CO. INC... 


Agency —— Hepworth Adv. Company 


TED WORKMAN ADVERTISING AGENCY........ 


YOUNGBLOOD'S 
Agency — Circle Advertising, Waco, Texas 
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Ask Your Agency... 
HOW YOU CAN USE 
TO INCREASE SALES AND 


ADD PRESTIGE AND GOOD WILL 


ASK YOUR AGENCY OR CALL TOM McHALE AT RI 7-8451 


DALLAS 


in 1958 
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‘Established 


Ido 


Opened Dallas Store in 1872 


186 The Schoellkopf 


Company 
Manufacturers and 
Wholesale Distributors 

1872 Huey & Philp 
Company 
Wholesa'e Hardware, Hotel and 
Restaurant Supplies & Equipment 
Dallas Transfer & 


Term. Whse. Co. 


Sanger Bros. 


in Texas 


8/0 


Warehousing, Transportation, 


and Distribution 


Trezevant & 
Cochran 


Insurance Managers 


First National 


I3/ 


I8/ Banking 
1879 Textlite, Inc. 


Manufacturers of Porcelain Enamel 
and Plastic Products for the 
Sign and Building Industries 


1889 J. W. Lindsley 


& Company 


Real Estate and Insurance 
189 William S. 
Henson, Inc. 
Advertising Printing 
189 Oriental Laundry 
and Cleaners 
Finer Laundering, Cleaning, 
and Fur Storage 


1897 fa 


Furniture Co. 
Dallas’ Oldest Furniture Store 


ARTORIAL elegance was the hallmark of these Dallas gas service 

men of a half-century ago depicted above. Gas service first came to 
Dallas in 1873 and the Dallas Gas Company was incorporated in 1905. 
That same year, A. Rubenstein came to Dallas direct from Russia and 
began operations as a pack peddler to lay the foundations of a Dallas 
industry that today has reached international proportions. He later 
expanded to horse and wagon operations in North Texas, exchanging 
goods for produce, and located his first produce house at 124-126 
Patterson. In 1910, the first natural gas was piped into Dallas and in 
1912 Rubenstein moved to 1507 Camp Street and added another building 
in 1918. A Rubenstein died in 1932 and Sidney Rubenstein took over the 
business. In 1938 the Rubenstein Produce Co. moved to the market 
section at 2106 Canton and in 1943 moved to its present location at 
Swiss, Hall and Skiles. In 1944 the firm expanded into pecan and 
shrimp processing and discontinued its poultry and egg business in 
1954. Now in its fifty-third year, Rubenstein & Sons, Inc. has just 
established two large processing plants in the Argentine. Their Shrimp 
processing plant is located at Rawson, Patagonia, a thousand miles 
below Buenos Aires. Their plant for processing Sea Trout filets is at 
Mar Del Plata. The Argentine Shrimp will be marketed nationally 
under “Gaucho” Brand and the Sea Trout Filets under “Ocean Pride” 
Brand. The firm is also one of the largest buyers of pecans in the entire 
South and their processed pecans are sold nationally to manufacturers 
and institutional buyers under “Lady Rita” Brand. 


Business Confidence Built on Years of Service 


Old firms like old friends demonstrate their worth by dependable 
service through long periods of prosperity and adversity. The Dallas 
business pioneers listed on this page have progressed with the city 
they have helped to build. Their long and successful operations point 
up to the economic power and stability of the community. They are 
counted as “old friends’’ by thousands of satisfied customers in the 
Dallas Southwest. 


Established 
Praetorian Mutual 


1898 tite nso. 


(Formerly The Praetoriens) 


| Oi) Cullum & 


Boren 
Red Fox Athletic Uniforms 
Wholesale and Retail Sporting Goods 


199 Hunter-Hayes 


Elevator Co. 


Passenger, Freight and Home 


Elevators 


Republic Insurance 
Writing Fire, Tornado, Allied Lines, 


Company 
Inland Marine, and Automobile 


Insurance 
ij Qf) First Texas Chemi- 
cal Mfg. Company 
Pharmaceutical Manufacturers 
[904 surton & witkin 
Over 100 Kinds of Insurance Sold 


190 Hesse Envelope 


Company 
Maunufacturers of Envelopes 
and File Folders 


| O()5 Rubenstein & 


Sons, Inc. 
Gulf Princess, Ready To Fry 
Breaded Shrimp 
lady Rite Shelled Pecans 


1910 tx 


Realtors 


ae 
a 
Wholesalers 
1914 sronc ase, 
ae a 











NEWS SPOTLIGHT 








CALLAS 


Dallas Lauds 
Callas and Opera 


The Dallas Civic Opera Company rode 
into national headlines and magazines 
during the November visit of Maria Cal- 
las. Undaunted by her abrupt dismissal 
from the Metropolitan Opera Company, 
Mme. Callas treated her Dallas audiences 
to two stirring performances of “Medea” 
and left them begging for more. 

Already in the wind are possibilities for 
more, much more: tours perhaps to other 
cities and firm support by the soprano for 
the 1959-1960 season. 

Officials of the Opera Company, de- 
lighted with recent developments, have 
stated: 

“Mme. Callas’ willingness to be a part 
of our Dallas expansion, combined with 
the primary purpose of the company—to 
produce opera at its best for Dallas and 
the entire world—gives the company fur- 
ther incentive to maintain the artistic ex- 
cellence which has been the basis of its 
organization and production.” 

+ 


Boss Chosen Health Museum Presi- 
dent. Harold F. Boss, vice-president of 
Universal Life and Accident Insurance 
Company, has been elected president of 
the Dallas Health and Science Museum. 

The museum, whose purpose is to pro- 
vide quick and dependable information 
about health and science, occupies one 
of the permanent buildings in Fair Park. 
One of its informative exhibits is the fa- 
mous “Transparent Man.” 
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Junior Achievers Compete for Cash 
Awards. This year Junior Achievers in 
Dallas County will compete for cash 
awards and trips totaling $1,200. 

Dallas Sales Executive Club has been 
backing the Junior Achievement program 
for five years by holding monthly sales 
contests, the best Dallas Salesman Con- 
test and numerous sales clinics for the 
teenage members of J. A. Marvin L. 
Brown, Jr., is coordinating the Club’s 
Junior Achievement activities this year. 

Junior Achievement is a national eco- 
nomic organization giving teenagers an 
opportunity to learn how our American 
free enterprise system works. Teenagers 
actually run their own businesses. 





CONFERRING on Southern Methodist 
University’s future are Dr. Hastings Har- 
rison, left, and Dr. Willis M. Tate, SMU 
President. 


Dr. Harrison Named SMU Consult- 
ant. Dr. Hastings Harrison, senior vice 
president and Southwestern director of 
the National Conference of Christians 
and Jews, will join the administrative staff 
of Southern Methodist University as Sen- 
ior Consultant to the President, Dr. Willis 
M. Tate. Dr. Harrison will undertake his 
new position in January. 

Dr. Harrison is a native of Leonard, 
Texas, and after education in Waxahachie 
public schools and at Trinity University, 
he began his professional life as a school- 
teacher in Dawson, Texas. He became a 
YMCA general secretary in 1917 and, 
following two years in the A.E.F., con- 
tinued with the YMCA until he entered 
the ranks of the National Conference of 
Christians and Jews in 1939, heading the 
Conference’s Southwestern offices in Dal- 
las. Trinity University awarded him an 
honorary degree of Doctor of Literature 
in 1935. 


“IT regard as one of the highest honors 
of my life,” Harrison said, “the invitation 
to serve as Senior Consultant to the 
President of Southern Methodist Univer- 
sity. Because of the great opportunities 
for service it provides and because I shall 


be able to continue to live in Dallas I 


have accepted the invitation.” 


Communiy Chest 
Goes Over the Top 


An eleventh hour surge of contribu- 
tions squeezed the Dallas County Com- 
munity Chest over its $2,725,673 goal 
by the margin of $1,278. 

Six of the seven campaign divisions 
went over their quotas. The report by 
divisions: 

Big gifts division, Fred Florence, co- 
chairman, $852,926, 100 per cent of 
quota; special gifts, R. L. Thornton, Jr., 
$651,103, 100 per cent; women, Mrs. 
Jerome K. Crossman, $98,800, 102 per 
cent; industrial, Frank H. Heller, $891,- 
753, 99 per cent; commercial, Carl Flax- 
man, $127,453, 100 per cent; county 
towns, Marvin D. Love, $30,626, 120 
per cent; branch house, Charles E. Wat- 
son, $74,290, 100 per cent. 

The funds will provide operating bud- 
gets for 37 health, welfare and youth 
agencies in 110 service centers during 
1959. 





EVANS 


Wholesalers Hear Evans, Name 
Directors. Charles T. Evans, retiring 
Vice President of the Arkansas Power 
and Light Company, was principal 
speaker at the annual meeting of the Dal- 
las Manufacturers and Wholesalers Asso- 
ciation this month. 

Named directors at the meeting were: 
Robert H. Norris, Raymond F. Hall, 
Charles E. Watson, George A. Giese, and 
Elmer A. Abrams. 
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KERR 


Kerr Named New 49th Commander. 
Governor Price Daniel has named Briga- 
dier General Clayton P. Kerr of Dallas 
as new commander of the 49th Armored 
Division, Texas National Guard. 

The 58-year-old General Kerr also was 
promoted to major general. 

The new commander has been an active 
citizen-soldier since October, 1918, when 
he enlisted as a private in the 6th Texas 
Cavalry. He was appointed brigadier 
general in the Texas National Guard in 
1946. 

In civilian life, General Kerr is a home 
builder and contractor. 


4 


Traders Insurance Observes 30th 
Anniversary. Traders & General Insur- 
ance Company, whose home office is at 
115 South Field Street, Dallas, observed 
its 30th anniversary on October 22. 

Principal founders of the company 
were Temple H. Morrow and Edward C. 
Hilman. Mr. Morrow, a grandson of 
General Sam Houston, was the first pres- 
ident. He occupied this position from 
1928 to 1942 and is still an active mem- 
ber of the board of directors. Mr. Hilman 
a dominant factor in the organization and 
a top executive from the beginning, serve J 
as the second president from 1942 until 
his death in 1956. 

The present operating area of the com- 
pany comprises the States of Arkansas, 
Colorado, Kansas, Louisiana, Mississippi, 
Missouri, New Mexico, Oklahoma, Texas 
and Utah. 








Electric OLIVETTI Typewriters and 


OFFICE MACHINES 


“In Dallas Since 1902" 


S. L. EWING CO., INC. 


2805 Gaston — Call TA 1-2358 








Best! ... drive in 


Beatty Engineering Co. 


AIR CONDITIONING 
~ CONTRACTORS 


TRANE | 


2728 Mockingbird Lane 
FL 7-4674 





Cam F. Dowell Jr. 
President 


HILLCREST 


om 


STATE BANK cmy 


Member Federal Deposit Insurance Corporation 


Dallas 




















L U MM g = R LARGE AND COMPLETE STOCKS 


YELLOW PINE, WHITE PINE, FIR, OAK, PLYWOOD 


SPECIAL ATTENTION GIVEN TO INDUSTRIAL 
AND DEFENSE PLANT ORDERS 


OLDHAM LUMBER COMPANY 


927 South Haskell Avenue Phone TA 1-5194 
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We can’t make 
all the envelopes so 


we only make the 
BEST 


TELEPHONE FL 1-3731 


DALLAS 35; FEAAS 


2512 HAWES AVENGE > 


































































It’s the same office as before... obviously well furnished. 
Smartly draped ... carpets with “sink-in” luxury. But now 
IT’S DIFFERENT. A benefit has been added that can’t be 
seen, but you sense its charm... MUZAK* ! 


MUZAK“ with its special kind of non-distracting back- 
ground music has changed employees attitudes, reduced 
errors, relieved tension. Best of all, productivity has 
increased noticeably! Yes ...employees benefit, Manage- 
ment PROFITS ... from MUZAK.* 


Install MUZAK“ for the perfect Christmas Gift to your employees 


*MUZAK — 
Reg. U.S. Pat. Off. 


you could say Dallas is.. _Muzak-ville 


TOM KEESE FOR INFORMATION CALL PHILIP KEESE 
147 Park House MUZAK* SERVICE Riverside 2-9257 


Nearly everywhere you go you enjoy MUZAK! It’s the background of hundreds of business firms in Dallas. 
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GROWING STEADILY... 
- | Ba Seateoress ay pan wir 


AIRCRAFT DALLAS 
TODAY'S SPACE AGE 


Products mix ..a broad diversification 

of research, development and production. . 
is the key to Temco’s continuing progress. 
For Temco is keyed to the needs of 
today’s complex and rapidly changing space 
age. It’s an age where airframe poundage 
is decreasing while demands from 
electronic and missile fields are increasing 
.. where an enlarging emphasis is being 
placed on whole systems of weapons. 

All of which is changing not only the type 
of equipment supplied by the contractor, 
but the way his business is managed. 





ee 





At mid-year, Temco’s net income was up 
over mid-year, 1957. Now, for the 
three-quarters ended September 30, 1958 . . 
Temco’s net earnings are up again. 

A healthy increase of 6% is shown. . from 
$1,740,000 to $1,841,000 . . over the 

same period of 1957. Earnings per share 
were $1.08 for the nine months, as against 
$1.02 for last year’s comparable period. 


Temco is growing steadily .. by plan.. 

as a source of prime weapons systems and 
components and as the nation’s most 
efficient sub-contractor and overhaul 























V Nine Months Ended September 30 a _ i 
organization. Temco’s weapons systems 
> TEMCO HIGHLIGHTS 1958 1957 Pata 
seins imei organization has met the demands of the 
Net Sales and Other Income. . . . . .. . . $89,606, $89,738, new “team” concept in procurement, 
- ge daiaaia: alia with Temco as manager of the “Corvus” 
L eter © S88. 6 FF A ere: system and a member of the team on other 
; Research and development costs . . ... . .. 2,699,358 3,724,930 seaiey Lactate t 
Provision for Federal taxes on income. . .. . 2,120,768 1,873,569 y- ed weapons systems. 
General and administrative expenses . . . . . 1,287,637 —-:1,155,320 : ‘ : 
NI ie ak! Digest oe) 4 Thus Temco is pressing forwardin | 
TOTAL $87,765,746 $87,998,715 developing its own prime products as it 
broadens its position as a major 








NET INCOME $ 1,840,912 $ 1,740,025 






sub-contractor to the defense industry. 
Temco is, in fact, one of America’s 
promising growth companies. . with the 
aggressiveness, capabilities, experience 
and facilities to expand with our 

own expanding world. 


r 
t 
' 
' 
; Write for your copy of 
: Temco's 1958 Nine Months’ 
: : Report. Also available, on 
; request . . Temco’s 1957 
I Annual Report. Write 
' 
' 
' 
! 
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Using Our Street Level Drive-In 





e Our newly expanded Drive-in-Deposit 
facilities virtually eliminate waiting... allow 
representatives of business firms to bank from 
their cars with maximum speed and 
convenience. There are no ramps to climb... no 
twisting and turning. You needn’t park your 
car, for you never leave it. Just drive in at street 
level on Commerce... up to a teller’s window 
...and out on Main. Payrolls may be picked up 
in a matter of minutes by notifying our tellers 
in advance. Why not try this easy, 
convenient method of banking from your car? 


Mercantile National Bank 


Dallas, Texas 


MEMBER FEDERAL DEPOSIT INSURANCE CORPORATION 








